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Brig. Gen. A. B. Quinton jr., chief 


of Detroit Ordnance District, has 
been awarded Legion of Merit. 
+ o 


' Bill Mallon, new president of 
NADA, and Ray Chamberlain, exec- 
utive vice-president, made a series 
bf goodwill calls on auto brasshats 
in Detroit last week. 

aa * + 


‘” Dealers, don’t be stampeded by 
government officials into making 
sttlements and signing “confes- 
sions” on any alleged violations of 
federal regulations. Contact your 
ocal dealer association first. 
* * 


ptta Refund 

Renegotiation of war contracts 
during the past three years has re- 
sulted in a refund of more than 
$5,800,000,000 to the Treasury, the 
War Contracts Price Adjustment 
Board reported last week. 

+ + 


Resources 


Liquid resources of American in- 
dividuals have increased 120 billion 
follars since the start of the war 

~ production program in 1940, the Se- 
curities and Exchange Commission 
peported last week. The increase 


for 1944 was 40 billion dollars. 
* 7 + 


ntouched 
While Cologne is reported to be 
city of rubble, the Ford plant 
there was never touched by a bomb 
and up to a few days ago was still 
making trucks, according to Wayne 
Fengler, former engineer at the 
Mord Dearborn plant, who was 
aught in Germany by the war. 
x 


Wostwar Plan 


The following was received by 
“PA from an automobile dealer, 
ording to NADA: 
“I have a procedure for the fu- 
re conduct of the automobile 
business. Declare a moratorium on 
the production of new automobiles 
‘very four years, such moratorium 
to continue until all dealers certify 
that they are again solvent—then 
uild more new cars.” 
. a4 a 


Purplus Swindlers 


“Large and easy profits” through 
epurchases of surplus property is 
he headline used by a growing 
crop of tipster sheets now flooding 
sthe public mail, Guy M. Gillette, 
chairman of the Surplus Property 
board, reports. 

*& These sheets profess to give in- 
side information, for a substantial 
ee, that will get purchasers in on 

Ryne “ground floor.” The lure of 
profits through “huge” bargains in 
he purchase of scarce materials 

w.nd products stands out prominent- 
ly in these mushroom pamphlets. 

on * * * 

Autos After V-E? 

@ WPB Chairman Krug has re- 
ealed that some civilian produc- 
tion of automobiles might be al- 

slowed after Germany falls as indi- 
ations grow in Washington that 
officials are thinking more of civil- 

requirements. 
' President Roosevelt himself 
brought reconversion talk into the 
pen by requesting the advisory 
committee of the War Mobilization 
and Reconversion to stimulate 
ans for postwar employment. 
Meanwhile, a War department offi- 
e@jal said that considerable equip- 
nent in Europe probably could be 
used against Japan, thus lowering 
@mar production needs. 
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The Newspaper of the Industry 
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Hudson Doubles 
Distributorships; 
No Disceunt Cut 


Pratt Sees First Cars 
Greatly Improved; 
Percentage Distribution 


By Pete Wemhoff 
Editor, Automotive News 


_ DETROIT.—Contrary to an 
industrywide trend, Hudson 
is not only retaining its dis- 
tributor setup but is expand- 
ing it to twice prewar levels, 
it was revealed last week to AuTo- 
MOTIVE News by George H. Pratt, 
general sales manager. 

All of the distributor points are 
already closed, he said. 

Declaring Hudson expects to get 
into new-car production as “quick- 

ly as the indus- 
try as a whole,” 
Pratt said the 
first cars will of- 
fer greater im- 
provements than 
in many prewar 
model changes. 
They will defi- 
nitely not be “re- 
vamped” 1942 
models, he em- 
phasized, pointing 
George Pratt out there will be 
notable advances 
in appearance—in style, upholstery 
and fittings. 

Pratt asserted that Hudson has 
found the distributor setup more 
than satisfactory and will continue 
to employ it “as long as it fits the 
job.” He listed these other high- 
lights in Hudson’s postwar dealer 
program: 

Dealer discounts will be compet- 

itive in the industry. “We have 
no thought of lowering discounts,” 
he emphasized. 

Hudson will continue in use its 

Continuous Selling Agreement, 
which has been in effect about 10 
years, with minor changes. 

3 Postwar cars will be distributed 
on a percentage basis to distrib- 
utors and dealers, each percentage 
“being determined after thorough 
analysis of the territory and con- 
sultation with the retailers.” 
4, New emphasis is being placed 
on a parts merchandising pro- 
gram, which has greatly increased 
business in the company’s 10 zones 
during the past two years. 
5 Hudson hopes to resume produc- 
tion of the prewar pickup ve- 
hicle and station wagon. 

Pratt said Hudson in postwar 
will have six sales divisions, each 
headed by a divisional sales man- 
ager. There will be 16 regions un- 
der the six sales divisions, each 
headed by a regional manager, plus 
parts and service supervisors. 

Each sales division will include, 
besides the sales manager, business 
management personnel, advertising 
and merchandising men, plus the 

(See HUDSON, Page 30, Col. 5) 
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In Three to Six Months? 


* * * 
As peace in Europe grows nearer, it might be wise to analyze what 


such an event will mean to the automotive trade. It must be empha- 
sized, of course, that V-E Day will not bring a complete end to all 


wartime restrictions. 


Here is a summary of what Automotive News believes will happen 
come peace in Europe, as indicated by trends at the moment: 


NEW-CAR PRODUCTION—Expect some assembly within three to 
six months after V-E Day, provided government gives assistance 
through clearance of plants, allocation of material and labor. WPB 
will probably continue its “spot” authorization plan in this regard. 


NEW-TRUCK PRODUCTION—Will probably increase quite rap- 
idly once Germany falls, if bottleneck in tires is licked. 


TIRBS—Best estimate is that the nation will be short 10,000,000 
new tires in 1945, but this shortage should be speedily dissipated once 
military orders are curtailed. However, it will probably take a year 
before A-card holders are allowed new tires. 


GASOLINE—A temporary glut in gasoline stocks is expected be- 
tween the time Germany falls and the drive on Japan is intensified, 
but it is doubtful if more than a meager increase in civilian rations 
will be made, due chiefly to the critical tire situation. It is unlikely 
that any sizeable increase in civilian rations, especially west of the 
Rockies, will be forthcoming until the final drive on Japan is well 


under way. 


MANPOWER —This will ease gradually after V-E Day, accelerating 
speedily once military orders are reduced above the original 10 per- 
cent expected in the first month or so after Germany falls. 


PARTS—Should become more plentiful as plants are able to shift 
more labor and material to their production. But it’ll take months to 
build up stocks and give even distribution. 


PRICE CONTROLS—Service charge regulations will probably be 
the first to be lifted, as facilities, manpower and competition in- 
crease, but don’t expect anything for six to nine months after V-E 
Day. Used car and new car price controls will likely stick for at least 
one year, maybe longer, depending on the national situation. 


RATIONING—Will undoubtedly 


continue for new cars during the 


first year after production is resumed. 


BUILDING RESTRICTIONS—Won't be lifted entirely for possibly 
six to nine months, due to severe shortages in lumber and other items. 


OPA. Liberalizes Definition 
Of Trade-In Values 


WASHINGTON. — Reasonable 
value of a trade-in under MPR 540 
was defined last week by the ma- 
chinery branch of the Office of 
Price Administration. 

Section nine of the regulation 
makes it an evasion to require a 
purchaser to accept less than rea- 
sonable value for a used car traded 
in on another car. . 

Reasonable value for the trade-in 
is the “as is” price in the regula- 
tion, or fair market value when 
lower than “as is” price, less the 
dealer’s best estimate of cost of 
repairs and replacements to place 
trade-in in condition for resale 


at warranted price in accordance 
with section seven of the regula- 
tion. 

Best estimate of cost of repairs 
and replacements must be based 
on dealer’s inspection or appraisal 
and on requirements of RMPR 165 
and MPR 453. Moreover, the best 
estimate may vary from actual cost 
of repairs and replacements under 
RMPR 165 and 453 by no more than 
a reasonable margin for error per- 
mits. 

A reasonable margin for error 
must be allowed as it will not be 
possible for the dealer to state ex- 
actly what the cost of repairs and 
replacements will be. 


How Factories View NADA’s 12-Point Plan 


DETROIT. — Assurances have 
been received from individual car 
manufacturers that they agree at 
least in spirit with NADA’s 12-point 
program designed to ease factory- 
dealer relationships. Many of the 
points already have been incorpo- 
rated in contracts. 

Transcript of sub-committee re- 
ports made to NADA’s Postwar 
Planning committee show various 


factory officials in agreement 
with dealers on all but one point 
of the program, i.e., that setting 
forth that a dealer should be re- 
imbursed for lease obligations 
upon cancellation or termination 
of selling agreement. Factory of- 
ficials declare this point involves 
too many angles and can be set- 
tled only by individual action. 
Factories also could not make 


definite promises on dealer dis- 
counts, since OPA will probably 
have final say on this item for the 
immediate postwar period, but all 
reaffirmed their desire to main- 
tain discounts at present levels or 
above. 

Following is the transcript of tes- 
timony before the NADA commit- 
tee, headed by Arthur Summerfield: 

Summerfield . . . These discus- 

(Continued on Page 28, Col. 4) 
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OPA Sets Parley 
With Dealers 


On Discounts 


Postwar Car Prices 
To Be Discussed with 
Auto Group April 4 


By William Ullman 
Washington Correspondent 


WASHINGTON.—R et ail 
prices of postwar automobiles 
and the all-important dealer 
trade discount will be dis- 
cussed by dealer and OPA 
representatives here April 4. 

The trade will be represented by 
the Industry Advisory committee 
for the motor vehicle trade and 
OPA by representatives of the ma- 
chinery branch. 

David E. Castles, former NADA 
president, is chairman of the 
trade committee, and Walter 
Shoemaker, acting price execu- 
tive of OPA, will represent that 
organization. Approximately 930 
persons are expected to be pres- 
ent at the meeting, which will be 
held at OPA headquarters. 

As the situation now stands, OPA 
officials have never said definitely 
that they plan to trim dealer dis- 
counts. They have indicated, how- 
ever, that automobile dealers may 
be subjected to the same whittling 
process as other retailers. 

This lack of definite information 
that auto dealers would not be re- 
garded as a special case because of 
the long periods that they have 
been without cars to sell, has wor- 
ried dealers and caused NADA to 
turn to definite action. 

The last week has been a rather 
rough one for Administrator Bowles 
and other OPA officials on Capitol 
Hill. The members of the Senate 
Bank and Currency committee 
turned down Bowles’ request to 
give him contro! over admissions, 
barber services and trade rents. It 
also was reported that members of 
the committee “talked like a Dutch 
uncle” to Bowles about the many 
complaints of business groups over 
price control. Chairman Robert 
Wagner told reporters that OPA 
Officials got the committee agsur- 
ances that they would try to har- 
monize their differences with in- 
dustry groups. 

Wagner got his desire that the 
bill go to the floor without 
amendments and designed only to 
extend the life of OPA. Bowles 
had desired that its life be ex- 

(See PRICES, Page 6, Col. 1) 


NLRB Decision 
Due to Spread 


Foremen Drive 


By Robert M. Finlay 
Managing Editor 


DETROIT.—With the NLRB de- 
cision last week that employers are 
required to recognize and bargain 
with foremen’s unions, the Fore- 
man’s Assn. of America is expected 
to expand its activities greatly, fil- 
ing petitions for elections at every 
plant where it has 51 percent or 
more of the foremen signed up. 

Industry leaders fear that the 

Spread of unionization among 

foremen will have an adverse ef- 

fect on productive efficiency, with 

@ resultant impediment to post- 

war sales of new cars. 

Therefore, the NLRB ruling, 
given in the Packard case and re- 
versing a May, 1943, decision in the 
Maryland Drydocks case, is ex- 
pected to meet further opposition 
of industry. During the hearing in 

(Continued on Page 29, Col. 1) 
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Heart Aitack Fatal to Bendix; 
Pioneer in Auto Industry 


NEW YORK.— Vincent Bendix, 
the man who made self-starting of 
automobiles practicable, and intro- 
duced volume production of four- 
wheel brakes in this country, died 
from a heart attack in his apart- 
ment here March 27. 

Born in Moline, Ill., the son of 
the Rev. John Bendix, Vincent 
Bendix ran away from his home at 
the age of 16 and rose from a 
series of menial jobs to the presi- 
dency of Bendix Aviation Corp. and 
later Bendix Helicopters, Inc. 

Bendix won and lost a fortune 
from automotive and airplane parts 
inventions. In 1939, Bendix went 
bankrupt, listing $14,000,000 liabili- 
ties and assets of slightly more than 
$1,000,000. 

Bendix sponsored the Transcon- 
tinental Air Race, and refereed the 
Indianapolis 500 mile race in 1930. 
He was elected a member of the 
Society of Automotive Engineers 
in 1916, and served as president of 
that organization in 1931. 

His interest in air brakes and the 
possibilities for trucks, etc., led| 
Bendix to join with Westinghouse 
in forming Bendix-Westinghouse 
Air Brake Co., in Pittsburgh. 

s ¢ ¢ 


Donald N. Mussen 


BUFFALO.—Head of sales and research | 


engineering at Trico Products Corp., Don- 
ald N. Mussen, 46, died recently in Buffalo 
General Hospital. Associated with the com- 
pany for 22 years, he started as a clerk in 
the purchasing department. 

* * * 


Francis B. Sullivan 
NEW YORK.—Francis B. Sullivan, 58, 
prominent in the automotive trade here 
before becoming an expediter with the War 
Shipping Administration, Maritime Com- 
mission, died March 20. He had been sales 
manager for the Packard Motor Car Co. 


10,000TH ENGINE. Photo shows L. 
Chicago plant (left), 
ing the 
crate. Through Marc 


and Wayne H. rad 
0,000th Wright B-29 engine ma le at the Dodge C 
of last year Chrysler Corp. had made less than 50 B-29 


of New York, the Pierce Arrow Sales Co. 
of New York, and for 10 years a Cadillac 
dealer in Westchester County. His wife 
and two sisters survive. 

* * © 


Chester A. McMartin 

DETROIT.—Chester A. McMartin, 56, 
parts manager of Chrysler Export, died 
here March 18. Previously he had been 
associated with Briscoe Manufacturing 
Co., Durant Motors, Inc., and Maxwell 
Motor Car Co. 

* * * 
John R. Beattie 

TORONTO.—John Reginald Beattie, 54, 
president of Beattie-Cadillac Co., Ltd 
here, died at Rochester, Minn., on March 
25. He had gone to the Mayo Clinic re- 
cently for a check-up after two heart 
attacks in four years. Mr. Beattie was one 
of the largest General Motors dealers in 


Canada. 
* * * 


Leonhard Lutz 


CHICAGO. — Leonhard Lutz, 47, Ford 
dealer in South Chicago since 1938 and 
formerly associated with Ruby Chevrolet 
Sales for 15 years, died Marek 3. 


Cc. F. Cloatelter 
CRAWFORDSVILLE, Ind. — Clarence F. 
Clodfelter, 57, an automobile dealer here 
for the last 10 years, died unexpectedly at 
: his home. He was president of Clodfelter 
& Veach. 
* * * 


Daniel J. Barrett 


MOUNT VERNON, N. Y.—Daniel J. Bar- 
rett, 64, since 1922 president of the Bronx 
Buick Co., New York, died last week in a 
hospital here. 


Licensing Bill Passage 


Due April 5 in Neb. 
LINCOLN, Neb.—Before tak- 
ing Easter recess Thursday, Uni- 
cameral posted the automobile 
dealers licensing bill for final 
reading and passage on April 5. 
No changes were made in the 
bill by the enrollment committee. 
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Colbert, general manager of the Dodge 
, production mana ger (right), lower- 
hicago lant into a 


engines at the Dodge ooo foe The whereas through March of oie year it will 


have shipped more than 10 


The plant has now reached its 
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Motor Co., and 
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M. L Bricker, superintendent 


nt; Ford, Bricker, Logan Miller, 


News 


In Brief 


Dealer Bill OK’d 
MADISON, Wis.—The Wiscon- 
sin legislature has completed ac- 
tion on the Wisconsin Automo- 
tive Trades Assn. bill to increase 
from from $10 to $25 the fee for 
registration and first set of li- 
cense plates for motor vehicle 
dealers, and to redefine require- 

ments for dealers’ premises. 

* * 


Tire Quota Short 

CLEVELAND.—Total new tires 
and recaps that can be supplied 
this year will be less than 35,000,- 
000 — 11,000,000 short of require- 
ments—according to Joseph A. 
Hoban, tire division merchandise 
manager of B. F. Goodrich Co. 
Hoban said 46,000,000 passenger- 
car tires need recapping or re- 
placement immediately. 

* 


Wage Bills Fail 

NEW YORK. — Although state 
wage-hour law proposals, pat- 
terned after the federal fair labor 
standards act, have been intro- 
duced on a broad scale during 
this year’s state legislative ses- 
sions throughout the country, no 
such bills have thus far been en- 


acted. 
x * 7” 


Ask Trailer Boost 

WASHINGTON. — WPB advis- 
ory committee for the truck- 
trailer manufacturers’ industry 
has recommended an increase in 
this year’s truck-trailer output. 
The committee suggested 26,000 
units instead of the 19,304 units 
scheduled at present. 


* * * 


Carbon Black Pushed 

WASHINGTON.—AA-1 priority 
has been assigned to all pending 
earbon black projects by WPB. 
This priority will apply to facili- 
ties which will add 188,100,000 
pounds of carbon black per year 
to present production capacity. 


* * * 


Black Market Rises 

MONTREAL.—Increased activ- 
ities in black market transactions 
in used cars and gasoline in Can- 
ada are noted by Donald Gordon, 
chairman of the Wartime Prices 
and Trade Board, in his annual 
report for 1944 presented to Par- 


liament. 
. * a 


Export Boost Seen 

DETROIT.—Foreign dealers are 
expecting “engineering and styl- 
ing miracles” from America’s 
automobile industry and are 
anxious to handle American prod- 
ucts on a volume basis in the 
postwar period, Joseph W. Frazer, 
chairman of Graham-Paige Mo- 
tors Corp., said last week. 


75,000 Tanks Since 1940... 


War Plants‘: 


- Produce : 


770,000 Army Trucks4 


CHICAGO. — War plants of the 
nation since July, 1940, have turned 
out 75,000 tanks, 27,000,000,000 
rounds of small-arms ammunition, 
4,000,000 tons of bombs, 770,000 
trucks, 130,000 self-propelled guns, 
and 55,000 pieces of field artillery, 
with the automotive industry con- 
tributing notably. 

These figures were disclosed by 
Maj. Gen. Levin H. Campbell jr., 
chief of U. S. Ordnance, in an ad- 
dress before 2,500 delegates to the 
Chicago War Production Confer- 
ence last week. 

“Time is our most valuable com- 
modity now,” Gen. Campbell added. 
“Our technical aptitude -has been 
developed not by government ac- 
tion but by U. S. initiative. Our 
speed in turning out better weapons 
has upset the enemy. 

“Design of weapons and fire- 
power is in no way static. Our re- 
search and development must go 
on after resistance ceases. It is a 
costly but vital insurance.” 

Gen. Campbell set 300,000 combat 
items as today’s output, with 2,000 
as the number of major assemblies 
such as tanks, guns and vehicles. 
He placed the total cost of ord- 
nance in this war at $45,000,000,000. 

Among those from the automo- 
tive industry participating in the 
panel discussions were Dr. R. F. 
Thomson and Roger G. Cron, Dodge 


OPA Moves 
To Equalize 


Gas Rations 


WASHINGTON.—In a move to 
reduce gasoline consumption and 
provide for more equitable issu- 
ance of supplemental gasoline ra- 
tions, the Office of Price Adminis- 
tration last week announced im- 
portant changes in its regulations 
covering preferred rations issued 
in the form of C gasoline coupons. 

Under the new regulations, some 
drivers now holding these preferred 
rations will be placed in a new 
“semi-preferred” group falling be- 
tween the B ration classification 
and the preferred ration classifica- 
tion. Other drivers who have been 
getting preferred rations will now 
be eligible only for B rations. 

This general revision and tight- 
ening of the regulations covering 
preferred mileage will enable ra- 
tion boards to achieve a number of 
significant savings in gasoline con- 
sumption by limiting the drivers 
eligible for C mileage. OPA said 
the adjustment also would remove 
inequities in the application of sev- 
eral sections of recent gasoline ra- 
tioning regulations. 

One major objective of the new 
regulations is uniformity of local 
board action in issuing rations to 
persons who perform specialized 
services for war plants but are not 
employes of those plants. 


Chicago plant division of Ch 
B. E. Sandell and George 
Stewart-Warner; Robert Dajes 
land Tire; Dr. H. A. Winkelm 
Dryden Rubber; Bruce E 
Standard Oil of Indiana; Dr. @t 
Egioff and Dr. Charles L. The 
Universal Oil Froducts, and | 
liam Mendius, Sinclair Refin! 


WPB Chief Sees 
Draft Defermen 


Rules Eased 


WASHINGTON. — Additional 3 
laxations in draft deferment r 
to permit industry to keep 
essential workers were pred 
last week by Hiland G. Batche 
WPB chief of operations. ~ ¥ 

(In other circles, it was fe 
that all liberalization of r 
ering those under 30 in five ing 
tries would be rescinded, due to 
mands from other industrieg 
ing similar treatment.) 

It was explained that this ac 
would not be “sweeping” u 
armed services revise drastic 
their manpower policy. 

These industries contend 
work is just as essential as 
which have been granted cor 
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sions. They seek the same ‘con 7 
be 
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eration. 

Manufacturers were given 4€@ 
couragement for their requests 
announcement that draft calls 
drop 31 percent after July 1. Pf 
dent Roosevelt, sending a req 
to congress for $54,500,000 to fin 
Selective Service for anot 
year, said the change contemple 
an average draft call of 93,00 
month. 

This was disclosed co ncide 
with house action in voting to 
tend the draft law for one 
when it expires next May 15. 


Toughest Yet 
Hill Gets Stiff Penalty 


For $240 Gouge* 


CLEVELAND.—In the strong 
action yet taken in the Clevelar 
area in a criminal case invol 
sale of a used automobile at ak ' 
ceiling price, Federal Judge EB. B. 
Freed fined an automobile d 
$500 and costs, gave h 2 
months’ suspended sentefice and 
placed him on probation for 
additional six months. 

The defendant, Nathan Hill, pro- * 
prietor of the N. Hill Auto §& 
Co., pleaded guilty to the charge'o 
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having sold a 1942 Chevrolet sedan- 


ette for $1,351.32, when the ce! 
price was $1,111.17. 

According to Assistant U. 8S. Dis 
trict Attorney Fred Mandel, Hi] 
ceived three checks in the course’ 
of the transaction, one for $1,14 
another for $140 and a third 
$69. His invoices for the last twa 
stated that these payments 
for wiring and switches, which FA 
admitted were not delivered. 


A STUDEBAKER TRUCK, loaded with Chinese and American soldier 
the first convoy over the reopened Ledo-Burma roads into Kunming, 6 
The scene above is covered by a thin haze of smoke from ceremonial firec 
celebrating the breaking of the Japanese land blockade. 
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Dealers toll me 


By John 0. Munn 


questions or requests may 


aioe . ments, 
ressed to John O. Munn in care of Automotive 
and the writer’s came will be kept Ay ty requested. 


N DISCUSSING the used-car reg- 
ulations in the past, perhaps this 
column has not sufficiently differ- 
entiated between the old estab- 
hed responsible independent used- 
ear operator and the new type of 
used-car operator developed since 
he war started. Most of these new 
dealers are merely speculators. 
hey are interested only in quick 
“Smoney, are taking advantage of 
the present situation, have no in- 
prest in the trade or in their cus- 
omers. Their actions are throwing 
the entire trade into disrepute. 

The capital stock of this kind 
of dealer usually consists of a 
string of lights which he moves 
jfrom location to location. Ninety- 
five percent of the legitimate 
dealers, both franchised and in- 
dependent, accept their respon- 
sibility. They try deliberately to 
see how they can comply with 
the used-car regulation, while 
this new set of dealers stays up 
snights planning how they can 
“make a profit and get specific 
advantages by violating wartime 
b regulations. 

I have always had a warm spot 
in my heart for the conscientious 
msed-car operator. To be a success 
in this business, he had to be a 
sood manager—he had to be re- 
Sourceful—he had no factory back- 
ing him up. There has been little 
sonsideration given to his opera- 

ons by automobile trade associa- 
tions. He has been a needed factor 

this trade. He has been the only 

erchant an automobile owner 
could approach to get cash for his 
har, and he has been the only out- 
et for dealers who wholesaled their 
used cars. He has been needed and 
wranted in the past, and will be 


needed and wanted in the future. 
* * a” 


Deserves a Place 


[In Associations 


HAVE never seen why so few 
local, state or national automo- 
Bile dealer associations provide a 
membership classification for him. 
Those who do not have a program 
Mor his special classification so that 
e could benefit by research and 
‘cooperation with others in his line 
Wf trade locally, statewide and na- 
tionally. If these independent used- 
sar dealers ever had a fault, it was 
nat they were never vocal. They 
never took the trouble to sell the 
eublic or nation on the importance 
f their contribution to our econ- 
omy. I was therefore glad to re- 


J eive a letter recently from Don W. 


os 
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Here’s a cheer for the following 

ggutomobile dealers celebrating April 
oy cutting their birthday cakes: 

GLENN O. SMaALLcomsB (Chevrolet), 

Purlingame, Calif—born April 1, 
1895, in Tijuana, Calif. 

W. R. StrepuHens (Buick), Minne- 

S)polis—April 2, 1886, in Minne- 
apolis. 

Haritan G. Loup (Ford-Mercury), 

‘y)asadena, Calif April 2, 1897, in 
Lowell, Mass. 

g, Frank Diver (Packard - Stude- 
waker), Wilmington, Del.—April 3, 
1895, in Penns Grove, N. J. 

4) A. B. Situ (Chevrolet), Port- 
iand, Ore.—April 8, 1882, in Ana- 
heim, Calif. 

fy’ A. H. Penewitr (Buick), Spring- 
field, Ill.—April 9, 1864, in Moscow, 

”’ LeonarD Travis (Cadillac-Oldsmo- 
bile-Chevrolet), LaSalle, Ill.—April 

4g, 1885, in Henry, IIl. 

P. D. Winston (Chevrolet), Pitts- 
burgh—April 14, 1890, in Franklin- 

egon, N. C. 


Howarp E. Laux (Chrysler-Plym- 
auth), Mt. Vernon, N. Y.—April 15, 
Faho2, in Brooklyn. 
T. A. Bryson (Packard), Savan- 
ayh, Ga.—April 17, 1871, in Chat- 
anooga, Tenn. 
Frank A. ENGLAND (Ford - Mer- 
4 "iry - Lincoln), Greenville, Miss.— 


tA 


Farrant, an independent used-car 
dealer who has operated in Grand 
Rapids, Mich., for more than 23 
years. Grand Rapids is one of the 
towns which has a used-car dealer 
association, and Farrant is the 
president. Also, as he states, he 
serves on the Grand Rapids Dis- 
trict Automobile Advisory Commit- 
tee and dealers have none but the 
highest praise for his operation. 
Because responsible used-car deal- 
ers should have more voice in this 
trade I am glad, indeed, to quote 
his letter which follows in its en- 
tirety: 

“All responsible dealers heartily 
approve of the ideas expressed 
under ‘Dealers Tell Me’ column 
with the exception of the points 
I am calling to your attention. I 
quote from your article: ‘I find, 
too, that the bulk of business re- 
ported by dealers is not handled 
by franchised new-car dealers, 
but by used-car operators, many 
-of whom have no mechanical fa- 
cilities and are therefore in no 
position to properly service and 
recondition the cars which pass 
through their hands. All this, in 
the opinion of responsible deal- 
ers, is endangering the nation’s 
welfare.’ 

“This attitude seems to us to be 
most unfair. It expresses the 
thought so often voiced nowadays, 
that franchised new-car dealers 
should have the exclusive right to 
handle used cars. We believe it 
self-evident that the exclusive used- 
car dealers far outnumber the new. 
A large percentage of the used-car 
dealers are at least as financially 
responsible as the new-car dealers. 


* * * 

Lists Advantages 
Of ‘Farming Out’ 
“T AM ONE of the dealers without 

a shop of my own, and there 
are thousands like me. In 23 years 
I have had and provided my cus- 
tomers the best service facilities 
available. I have sent minor jobs to 
reliable independent garages, spe- 
cialized jobs to the dealers who 
handle that make—i.e., Chevrolets 
to the Chevrolet dealers, Fords to 
the Ford dealers, bearing jobs to 
the proper machine shops, carbur- 
etor and electrical work to the spe- 
cialist shops in that line. I have 
paid the price to get the work done 
right. I could not possibly run a 
shop that would have properly 
trained mechanics for all these 

(Continued on Page 20, Col. 4) 


Just Among Dealers... 


April 18, 1884, in Covington, Va. 

W. D. Uppecrarr (Buick), Topeka, 
Kan.—April 19, 1888, in Topeka. 

T. N. Brown (Packard-De Soto), 
Reno, Nev.—April 21, 1894, in Cali- 
fornia. 

GorpoN Warren (Chevrolet), Los 
Angeles—April 22, 1890, in Bolivar, 
Mo. 
Cuas. B. Ropertson Jr. (Chevro- 
let), Richmond, Va.—April 25, 1895, 
in Burkeville, Va. 

W. Fitz Hoye (Ford - Mercury - 
Lincoln), Lincolnton, N. C.—April 
25, 1898, in Waco, N. C. 

JoHN R. Fieck (Buick - Oldsmo- 
bile - Cadillac), Bismarck, N. D.— 
April 27, 1900, in Richardson, N. D. 

JoHN P. Mooney (Packard), Mc- 
Keesport, Pa.—April 27, 1892, in 
McKeesport. 

GLENN A. Scott (Oldsmobile), 
Marion, Ind.—April 27, 1887, in Col- 
lege, Corner, O. 

CaLpwELL H. JoHNSON (Dodge), 
Selma, Ala.—April 28, 1892, in Selma. 

Harry B. Craycrort (Ford), Van- 
dalia, Ill—April 29, 1885, in Van- 
dalia. 


* * * 


Cuar.es C. Freep (De Soto-Plym- 
outh), Salt Lake City, was born in 
that city April 7, 1903. In 1925 he 
entered the business as general 

(Continued on Page 24, Col. 4) 


Dealers in Uniform 
(One of a Series) 


J. D. FLAHERTY, head auto- 
motive advisor, Fifth Hq. Sp. 
Trps. Fourth Army, Camp 
Swift, Tex., is a partner in 
Flaherty Bros. (Buick - Chev- 
rolet-Oldsmobile), Elk River, 
Minn. He is a country director 
of the Minnesota State Auto 
Dealers Assn. 


Although uniformed, Fla- 
herty has civilian status and 
wears nothing to designate 
rank or branch of service. He 
is employed by the War de- 
partment and loaned to the 
Army Ground Forces in the 
field, in garrison and on man- 
euvers. He started as a dealer 
in 1919. 


N. C. Association 
Concedes Defeat 


On Licensing 


RALEIGH, N. C.—North Caro- 
lina Automobile Dealers Assn. has 
conceded defeat on its licensing 
bill, which was postponed indefi- 
nitely in the house judiciary com- 
mittee, an action tantamount to 
an unfavorable report. 


While association officers re- 
newed their efforts, working to- 
ward having the bill reported out 
favorable, the opposition in the 
committee was too strong to over- 
come. It was felt that the house 
would have passed the bill on a 
favorable report. The senate had 
already passed the measure. 


The association bulletin points 
out that if a licensing bill is to be 
secured in the next session it is 
important for the dealers to real- 
ize the necessity of having their 
legislators with them. It suggested 
thit the dealers support in the next 
primary candidates who would help 
them “when matters in which they 
are vitally interested are presented 
to the legislature.” 


La. Conference Off 


NEW ORLEANS.—Cancellation of the an- 
nual conference of the Louisiana Automo- 
bile Dealers Assn. to comply with the gov- 
ernment’s: restrictions on meetings is an- 
nounced here by R. 8S. Abbott, president. 
Other officers of the association who will 
remain in office for another year are Wiley 
L. Mossy, vice-president, and R. R. Saun- 
ders, secretary-treasurer. 


Pleads for Idle Cars .. . 


New York Faces Crisis 


As U. C. Supply Ebbs 


NEW YORK.—Urging owners of 
idle cars to place them on the 
market, Harry M. Williams, presi- 
dent of the Automobile Merchants 
Assn. of New York, said that the 
supply of used vehicles had dwin- 
dled rapidly here and that only a 
small percentage of replacements 
could be obtained. 

Lack of reconditioning facilities 
is adding to an acute shortage of 
vital motor transportation units 
here, according to Williams, who 
said some _ service stations are 
booked solid with- work from 60 
to 90 days ahead, with this condi- 
tion increasing as the available 
number of mechanics decreases. 

“If the general individual trans- 
portation situation gets any worse,” 
he warned, “there will be a break- 
down of far-reaching consequences. 
There can be no relief expected 
from the supply of new cars, as it 
is indicated that the stockpile will 
be exhausted in about 60 to 90 days. 


“About the only relief that can 
be expected is from those who are 
not using their cars. If they will 
sell, it may be possible to tide 
over this crisis. 


“Some service stations through- 
out the city cannot meet the exces- 
sive demand for overhaul. One of 
the chief adverse circumstances is 
the lack of manpower. We expect 
this will be further curtailed under 
the new draft call for men rang- 
ing up to 33 years of age. 

“We now have about one-third of 
the mechanics that were employed 
in normal days doing several times 
the work. When another drain is 
placed upon these by selective serv- 
ice, the present number may be re- 
duced to a considerable extent. In 
this event the completing of recon- 
ditioning jobs might be extended 
to a far greater degree.” 

Pointing out that many mechan- 
ics had entered the armed forces 
and that some now employed have 
not attained the standard of’ skill 
prevailing in prewar days, Williams 
explained that because of these con- 
ditions, more supervision was re- 
quired and additional time con- 
sumed in completing any specific 
task. 

“The mortality among cars is 
appalling,” he declared. “Statis- 
tics indicate that the average age 


British Makers 
To Handle Sale 
Of Surplus Cars 


MONTREAL.—There will be no 
black market or profiteering in 
government surplus automobiles 
and trucks in Britain after the 
war, states the London Daily 


Each manufacturer will take 
back vehicles of his own make. 
Those fit for repair will be recon- 
ditioned and sold through estab- 
lished dealers at fixed prices. 

The price of reconditioned cars 
will be approximately one-third 
less than the original list price. 
They will be sold under a govern- 
ment license to acquire. 


UNDER THEIR SLOGAN, “It Can Be Done,” San Francisco zone Pontiac 
dealers gathered recently in the St. Francis hotel for a session aimed at con- 
tinuing their community service job during 1945. 


of the units on the road exceeds 
eight years. Most assuredly they 
should receive the utmost care 
to survive, but this is difficult to 
obtain. 

“We were hopeful of filling the 
depleted ranks of our mechanics 
from the veterans returned to civil- 
ian life. However, there have been 
comparatively few seeking this 
classification of jobs, although a 
number have endeavored to pur- 
chase used cars. 

“An ever growing influx of essen- 
tial transportation users are clam- 
oring for vehicles. Thus far there 
has been little to offer, and I be- 
lieve failure to have the cars on 
hand will affect the war workers 
unless their demands are answered 
through some channel of supply.” 


Denver Shops 
Face Crackdown 


eye iz 

On Ceiling Lists 

DENVER.—A survey of automo- 
bile repair shops to learn whether 
they have filed statements showing 
ceiling prices for their services, as 
required by regulations, already has 
disclosed a number of violations, 
OPA officials here report. 

Suits filed during the past week 
in the United States district court 
asked for injunctions to require op- 
erators of 36 Denver repair shops 
to file the necessary information. 
‘Ithough some were in business 
when control of prices began, most 
of the repairmen had begun busi- 
ness within the last 18 months. 

Additional complaints will be filed 
as the survey progresses, both in 
Denver and other communities 
throughout the state, OPA said. 


U.S. Resolution 
Aids Retailers 


In Purchases 


WASHINGTON.—A joint resolu- 
tion introduced in the House of 
Representatives would permit re- 
tailers to combine in negotiating 
purchases from manufacturers, ac- 
cording to a report from the Mo- 
tor & Equipment Manufacturers 
Assn. 

As introduced the resolution 
states: 

“No provision of the antitrust 
laws shall be held or considered to 
forbid any person who is regularly 
engaged in selling goods, wares, or 
merchandise at retail from more 
than 10 retail stores and outlets 
and whose aggregate sales in the 
previous calendar year did not ex- 
ceed $500,000, from _ negotiating 
jointly with one or more such per- 
sons in the purchase of such goods 
from the manufacturer or suppliers 
thereof for resale at retail.” 


St. Louis Dealers 
Elect Thoms 


ST. LOUIS.— The board of di- 
rectors of the Greater St. Louis 
Automotive Assn. named L. W. 
Thoms as president at a meeting 
of the organization here last week. 

Other officers elected at the meet- 
ing include Sidney Weber, vice 
president; G. M. Berry, treasurer; 
Joseph A. Schlecht, secretary-man- 
ager; Fay Hahn, assistant secre- 
tary. 

Directors named at the meeting 
include G. M. Berry, J. Rush James, 
Thomas S. Kenny, C. F. McClure, 
and F. H. Riesmeyer. 


Over-Ceiling Sale 


Nets $1,210 Fine 

HOWELL, MICH.—Jess Allen, 
doing business as the Citizens 
Finance Co. here, was fined 
$1,210.65 as a result of charges 
brought by OPA for the sale of 
eight passenger cars at warranty 
ceiling price. 

Allen did not have the garage 
facilities required by OPA in 
order to charge warranty ceil- 
ing prices. 
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Nisem: 


OUR FIELD DEFINED 
Automotive: Self-propelling, hence, of, pertaining 
to, or concerned with, vehicles or machines, as auto- 
mobiles, airplanes, or motorboats, that contain with- 
in themselves means of motion, control, & direction, 
as, automotive engineering.—Webster’s New Inter- 
national Dictionary. 


AUTOMOTIVE 
D in aM 


Attacking ‘Status Quo’ 


dp tire production must be “‘status quo,” if we can bor- 
row the words of Gen. William Knudsen. When head of 
OPM, Knudsen once said that status quo was Latin for “the 
hell of a mess we're in.” 

Despite the recognized good work done by Bill Jeffers, the 
railroad fighter who got us abundant synthetic compound, 
the laxity of not having an experienced tire-builder in the 
“rubber czar’s” seat has finally caught up with us. 

With sufficient rubber-manufacturing capacity to make 
28,000,000 tires a year, as announced by WPB, we still find 
tires—heavy-duty tires especially—on the critically short list. 

Not one of our highly-touted rubber “czars” listened to 
the tire makers’ pleas for additional carbon black, bead wire 
and rayon cord manufacturing capacity. And so we are fam- 
ished for tires in an ocean of synthetic. 

It took a situation as critical as the present one for the 
heads of the rubber plants to get together and “sell” the 
youngest and most aggressive head of a “Big Six” plant to 
accept the rubber head post. 

John N. Collyer, president of Goodrich, the new “czar,” 
goes into his post with the blessings and full approval of 
the industry and with wider powers than any former rubber 
director. On his shoulders rests the responsibility now of 
bringing order out of chaos and eliminating the “status quo” 
of the major bottleneck of both military and civilian trans- 
portation. 


Must Wet the Sand 


Pa finds itself in the position of the man trying 
to hold on to a fistful of dry silica sand—the harder he 
grips the faster the sand squeezes out between his fingers. 

Since the Wagner Act came into being, with its unioniza- 
tion of industrial employes, industry has been endeavoring 
to keep a grip on the management of its own plants—but the 
more it tried to hold on to this lifeline of mass production, 
the less power over its workmen has been retained. 

The recent decision of NLRB which allows foremen to 
organize—and which was a direct reversal of a prior de- 
cision—is looked upon as the last straw that will break the 
industrial camel’s back. Industrial anarchy may result, as 
predicted by GM’s President Wilson. 

Foremen were the representatives of management, and 
are still supposed to be in spite of the fact that the unions 
have gradually shoved the shop stewards into the position 
of authority which the foremen formerly had. 

When the NLRB took the stand that the “present day 
foremen were more traffic cops of industry than the inde- 
pendent and policy-making foremen of the 1900's,” they 
failed to recognize that traffic cops have authority and, if 
deprived of this authority—with the consent and aid of the 
NLRB—the traffic cop would be as impotent as a corner 
lamp post. 

If this latest decision stands, industry must find some way 
to wet the small amount of “management sand” it still re- 
tains in its grip, or it will lose practically all control over 
its own shops. 


a word in 


MEXICO CITY, March 26—(By 
Telegraph)—The contrast in condi- 
tions in this strange foreign coun- 
try, now within a day’s journey by 
air from almost any city in the 

United States, and 

MEXICO, what I last saw here 

ANEW 16 years ago, is almost 

LAND unbelievable. In 1928 
Mexico was a land 
where stark poverty was apparent 
on every hand. Against this grim 
background of a feudal past was a 
vulgar display of great wealth, 
which was possessed by a very few 
families who had passed the fabu- 
lous holdings in mineral, agricul- 
tural and petroleum properties 
from one generation to another 
since the time of the Spanish con- 
quest. 

Today Mexico is riding on the 
crest of an era of prosperity and 
there are indications apparent that 
a great middle class is sharing it. 
So even if the masses of Indians 
and native Mexicans are not yet 
receiving their just share, they 
have so much more than ever be- 
fore that they are happy. 

* * + 


Only in Los Angeles and Miami 
during their boom periods have I 
ever seen anything to compare with 
the buildings of all kinds which 
are under construction, not only in 
this capital city but in every section 
we visited in almost a month’s 
traveling from Vera Cruz on the 
Gulf of Mexico to Acapulco, far to 
the south on the Pacific. Homes, 
hotels, apartment buildings, stores, 
theatres and factories of every de- 
scription dot the landscape in every 
direction. Most are of reinforced 
concrete construction, well built, 
lavishly equipped and of modern- 
istic design. I do not believe that 
any American city I am familiar 
with, including New York, Wash- 
ington, Chicago or Detroit, can out- 
number Mexico City in the number 
of these ultra-modern hotel and 
apartment buildings. 

Many Americans with whom I 
came in contact down here are 
simply flabbergasted at the amount 
of materials and equipment from 
the United States which is going 
into these buildings. Not a few 
were quite hitter and promised 
over. their highballs, I must admit, 
to raise particular hell about it 
when they got home. I have had 
neither the time nor the inclination 
to follow their line of thinking. To 
me what I have seen here is a very 
minor indication of what we have 
a right to expect in the United 
States when we are released from 
the shackles of the two wars in 
which we are so heavily involved. 

* cH * 


Mexico, like most of the coun- 
tries to the south of us, has been 
at war with the Axis powers almost 
as long as we have, but I saw none 
of the signs of an all-out war with 
which we are only too familiar at 
home. At the bull-ring on Sunday, 
where a gala crowd of some 33,000 
were in attendance, my Detroit 
friend and I agreed that the aver- 
age age of males present would be 
under 30—it looked exactly like the 
crowd in any college stadium for a 
prewar football game. When I 
asked my Mexican friend whether 
his country had adopted conscrip- 
tion or were in any way promoting 
volunteers for service in war over- 
seas, he dodged a direct reply but 
boasted that what Mexico was con- 
tributing was her “priceless pos- 
sessions—metals, oil and sisal prod- 
ucts.” 

I had just come from the state of 
Yucatan, which supplies most of 
the world’s sisal for rope and cord- 
age. There the apparent prosperity 
was explained by the fact that sisal, 
which before the war was selling 
for three cents per pound, now was 
in demand at nine. Evidently our 
“Good Neighbors,” sincere as they 
undoubtedly are, were not feeling 
the least pain in once again “mak- 
ing the world safe for democracy,” 
or whatever our present slogan is. 

* : * 

Gasoline is not rationed in Mex- 
ico. I had the unique experience of 
once again saying “fill her up” to 
the attendant and, although my 
Spanish is faulty, he had not the 
least difficulty in understanding 
me. True they have a law by which 
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‘Oppose Car Rationing . . 


The views 
° 


Anti-Rationing 

You expressed a desire for deal- 
ers to write in their opinions on the 
rationing of postwar automobiles. 
It is my opinion that this extra 
confusion is entirely unnecessary. 
It is true that the first few car- 
loads of cars will cause a scramble, 
but that condition will very quick- 
ly clean itself up. 

There is another situation which 
will arise that will bear some 
thought and that is how can the 
smaller manufacturers sell their 
stuff? It is my opinion that off- 
breed dealers would be seriously 
hurt with rationing. 

I know it will break the heart of 
the OPA to let loose of our throats 


each passenger car in Mexico is 
laid up one day a week, which 
sounded practical. The owner se- 
lects his day on which his car will 
be out of service and carries a 
sticker on his windshield indicating 
the day. My good friend, Charles 
Winningham, now in Fort Lauder- 
dale, Fla., who was national fuel 
administrator during the last war, 
told me that a similar plan might 
have precluded the use of rationing 
stamps in this war. Maybe he was 
right. Tires are the nemesis of 
Mexican car owners. One guide told 
me he had just paid 600 pesos 
($125) for one American-made tire 
on the black market. 

Used cars are at a great pre- 
mium. An Embassy employe in 
Mexico City said he had been of- 
fered $2,500 (American) for a 1941 
Chrysler Royal. He wanted my ad- 
vice as to whether he should sell 
and whether I thought he would 
be able to get a new car before 
the end of the year. I told him just 
about what you would have, I sus- 
pect. In my next column [I'll tell 
you more of what I saw and heard 
in Mexico and Guatemala. Adios, 
Senores.—G.M.S. 


ts 
expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


& 


with their damn claws, but this’ 
they will have to do sooner or late: 
and I for one vote for the soor 
GLENN B. Austin, Glenn B.Austin 
Motor Co. (Chrysler - Plymoutg), 
Los Angeles. - 
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said so? Our economist? No— 
Engineers of America. - 
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full 7 
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5,000,000 cars. 

Perhaps after two years 
production of cars, and after 
gap of non-war production of, 
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bureaucratic help or controb aiid” 
limit the production of @ars 
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Grasso Motor Co. (Packar@);" Baye’ 


onne, N. J. 
... Years Ago-@ay 


One Year Ago 1‘, 
April 3-10, 1944—Chamberlain 
60-40 chance for used-car ,eeiling, 
. . . Soaring accident rate Stregge 
service crisis. . . . Virginia de® 
licensing act is signed. . .«f OP. 
halts car-tire inspections. 
” * * 


19 Years Ago . 
April 2-16, 1926—Paige annou! 
new brougham.... Germany’s aut 
dealers meet to form new i 
. . . Retail car sales show sté 
gain as dealers’ stock gain 30 pem 
cent over 1925. . 
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sold by 
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with Ford 


25 Years or more 


i + WAY you look at it, these figures represent a lot of automobiles—a remarkable 
sales volume. But what pleases the Ford Motor Company most is that this sales 
record was made by the 848 dealers who have been with Ford for 25 years or more. 
These outstandingly successful merchants have proved that there is stability and 
security as well as prosperity in the retail automobile business. They richly deserve our 
congratulations for selling nearly 4 million cars valued at close to 3 billion dollars! 

What Ford dealers have done before, they can do and will do again, when new cars 
are available. These 848 ‘“‘veterans,” and our other Ford dealers, know there’s a world 
of truth in the statement—‘“‘There’s a future with Ford.” 


FORD MOTOR COMPANY 


“STARS OF THE FUTURE”. tisten to the new Ford musical program on all Blue Network stations. Every Friday night—8:00 E.W.T., 7:00 C.W.T., 9:00 M.W.T., 8:30 P.W.T. 
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Ready to Go... 


FDR Warns on Transit 


Lauds NHUC Conservation Drive in Urging 
U. S. to Stretch Transport Facilities 


WASHINGTON. — President 
Roosevelt last week warned the 
nation that it must prolong the life 
of its diminishing supply of motor 
vehicles if it would avert a disas- 
trous breakdown of public trans- 
portation. 


“If this nation is to avoid a col- 
lapse of public transportation fa- 
cilities and assure the movement 
of workers and materials abso- 
lutely essential to war production, 
we must conserve to the utmost our 
overburdened motor vehicle trans- 
portation,” the President said. 


“He stressed the growing import- 
ance of domestic transportation to 
the war enterprise and the essen- 
tial civilian economy as the mili- 
tary fronts expand, and described 
as “a truly patriotic service” the 
current motor vehicle conservation 


Prices 


(Continued from Page 1) 
tended 18 months, but the com- 
mittee cut the extension to one 
year. 

There is a possibility that an ef- 
fort may be made in the House 
committee to trim the time to a 
shorter period, but in all likelihood 
the final bill will provide for a 
twelve-months extension. 

Meat packers have been firing 
broadsides at OPA this week in 
connection with assaults on meat 
profits. They have insisted that 
they be permitted to make profits 


campaign of the National Highway 
Users Conference and its member 
organizations. 


Here is the President’s statement: 

“Every day that the war con- 
tinues domestic transportation 
becomes more important to the 
American war effort and our es- 
sential civilian economy. If this 
nation is to avoid a collapse of 
public transportation facilities 
and assure the movement of 
workers and materials absolutely 
essential to war production, we 
must conserve to the utmost our 
overburdened motor vehicle trans- 
portation. 


“The National Highway Users 
Conference, its member organiza- 
tions and other cooperating groups 
are rendering a truly patriotic serv- 
ice in urging maximum motor ve- 
hicle conservation and in suggest- 
ing things that individual owners 
can do to extend the life and serv- 
ice of their automotive equipment.” 

The President joined the heads of 
four top war agencies in urging 
the practice of measures to prolong 
motor vehicle life. 
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Nash Appoints * 


Compton, Kouns-« 


~|As Zone Heads 


PLANS FOR the new building of Stanley-Leff Motors, Nash dealers in Jack- 


sonville, Fla., will make it a model of 


resident and general sales manager of Nash Motors. 


ave a 60-foot frontage on Main St., 315 
St. It is of streamlined design and its 


its kind, according to H. C. Doss, vice- 
he new building will 
feet on State St., and 105 feet on Ocean 
spectacular simplicity achieves a promi- 


nence for both the Nash and dealer identifying signs, leaving no doubt that the 


organization is aggressively in the new 


and used car business. The Stanley-Leff 


used car lot will be attractively decorated and well illuminated to attract atten- 


tion at night. 


Commenting on the critical high- | 63 


way transportation situation, OPA 
Administrator Bowles said: “I am 
convinced that only through car- 
sharing, observance of the war- 
time speed limit, recapping of tires, 
careful maintenance and all the 
other methods of conservation, can 
we be sure that essential produc- 
tion and essential transportation 
will be maintained.” 


DETROIT.—Appointment of R 
sell R. Compton as manager of 
Dallas zone, and L. T. Kou 
St. Louis zo 
manager of Ng 
Motors, was “@ 
nounced last we 
by H. C. Dg 
general sales nai 
ager of Nash. 

Compton, whg 
also Southern 
gional manage 
succeeds H. 
Aikman who \v 
continue on sp 
cial assignm 
work from 1 
Detroit office, according to Doss. 

Kouns succeeds D. D. 
who has been 
granted a leave of 
absence because 
of illness. Doss 
also said that the 
St. Louis zone of- 
fice will be moved 
to new quarters in 
the immediate fu- 
ture to provide 
maximum service 
to dealers for es- 
sential transpor- 
tation and to pre- _ 5, T. Kou 
pare for greatly 
expanded new car sales 
postwar era. 


Goodyear Cites 
Record in Outpu 


R. R. Compton 


in th 


re) 


Cae 


Petroleum Administrator Ickes 
said this of the gasoline situation: 
“The gasoline problem is just as 


on all lines and not make on some 
and jese on others, as the OPA 


Of Half-Tracs 


-4 


ae 


would. have it. 


Also, the small packers insist that 
they should be given preferential 
treatment over the big packers. The 
little fellows have no side lines, in 
many cases, and they have to sur- 
vive or perish on their beef and 
pork proceeds. Hence, they are con- 
tending for either a new deal by 
OPA or an amendment to the bill 
which would take care of them. 

Hearings on the House side prob- 
ably will start sometime around the 
middle of April. The clerk of the 
House Banking and Currency com- 
mittee stated that no date for open- 
ing the hearings had been set, even 
tentatively, although it had been 
reported that April 10 or there- 
abouts would be the date. The 
House hearings promise to be more 
spectacular than were the Senate 
hearings because everyone who 
floes not get what he wants in the 
way of changes in the Senate will 
be on top of the House committee. 
The House is in recess for a couple 
of weeks; the Senate remains a 
work. 


Paul R. Meacham, president of 
Meacham Pontiac Co., Inc. of Pitts- 
ford, N. Y., has purchased land for 
postwar construction of a $75,000 
motor sales and service building. 


simple as this: there just is not 
enough to provide for more than 
the essential civilian require- 
ments, and still supply—as we 
must and will—the heavy and ex- 
pectedly increasing military de- 
mand.” 


Col. J. M. Johnson, ODT direc- 
tor, wrote the NHUC: “It may truly 
be said that the war in Europe is 
being fought on rubber. This means 
that every motorist and every com- 
mercial vehicle operator must be 
prepared to take up another notch 
on the transportation belt and 
nurse along his vehicle as if it 
were the last available until victory 
over Tokyo.” , 


WPB Chairman Krug wrote: “The 
War Production Board is mindful 
of the necessity of providing addi- 
tional production in support of our 
transportation system, and is bend- 
ing every effort to achieve this re- 
sult. However, as you know, the 
unprecedented demands from our 
fighting fronts for motorized equip- 
ment and tires has required the 
War Production Board to author- 
ize civilian production at a level 
which we all recognize to be below 
replacement requirements. ... We 
cannot count on renewed produc- 
tion of these vehicles for some time 
to come.” 


"we ert Prades Hone 


The 


MILLIONTH 
Bend i. 


/yorovac 


PRODUCTION of power -Govetapes “‘Hydrovac’”’ brake units for the armed 
the 1,000, 


ferces passed 

Bendix Aviation Cozp. 
sentative, left, accepts 
superin 


mark recently at the Bendix Products division of 
in South Bend. Capt. H. H. Sherborne, plant army repre- 
the millionth ‘‘Hydrovac’’ from RB. E. Batt 
t, and George E. Stoll, assistant general manager. 


y, departmental 


STUDYING PLANS are, left to ri 
Stanley-Leff Motors, Nash dealers; H. 
sales, and C. L. Alexander, Nash Atlant 


ht, E. BR. Stanley and Harry Leff of 
. Doss, vice-president in charge of Nash 
a@ zone manager. 


GM War Output in 1944 
Totals $3,843,892,000 


DETROIT. — General Motors in 
1944 delivered war products having 
a total value of $3,843,892,000, bring- 
ing the total value of its war prod- 
uct deliveries from the beginning 
of the defense program through 
1944 to nearly $10 billion, Alfred P. 
Sloan jr., chairman, disclosed last 
week in his annual report to the 
corporation’s more than 420,000 
stockholders. 

War product deliveries by Gen- 
eral Motors in 1944 represented an 
increase of 3 percent over com- 
parable 1943 deliveries of $3,732,- 
577,000. 

“While the dollar volume of war 
products in 1944 increased 3 per- 
cent over 1943, the physical volume 
of deliveries rose some 15 percent,” 
Sloan told the stockholders. “From 
the beginning it has been General 
Motors’ policy to reduce prices on 


Police Are Set 
For Nationwide 


Brake Check 


EVANSTON, ILL.—Plans are 
now completed for the nationwide 
automobile brake-check program 
from April 15 to June 1, sponsored 
by the International Assn. of Chiefs 
of Police and supported by nearly 
100 traffic and safety organizations 
in the country. 

Police contend that faulty brakes 
are a contributing factor in the 
cause of nearly all motor vehicle 
accidents. This period selected for 
the check-up program, was delib- 
erately chosen on the basis of pre- 
vious records which show a sharp 
increase in accidents during this 
time. 

Besides being held as a safety 
precaution, the program is felt by 
the police to be an added measure 
in the conservation of automobiles. 
Stress is being laid on the realiza- 
tion that present automobiles must 
last for the duration of the war 
and longer. 

The program here will be backed 
by similar action in Canada 
through the facilities of the pro- 
vincial police and the Royal North- 
west Mounted Police. 


war materials as rapidly as this be- 
comes possible through cost reduc- 
tions as experience is acquired, 
manufacturing processes improved 
and volume expanded.” 

War products were revealed as 
being 90.2 percent of total sales in 
1944, although all the products were 
essential to the war economy. 

During the three years ended 
Dec. 31, 1943, the corporation pro- 
vided by charges to income reserves 
for reconversion and plant reha- 
bilitation in the aggregate amount 
of $76,051,805, of which $35,466,846 
was provided in the year 1943. No 
additional provision has been made 
for this purpose in the year 1944 
inasmuch as the above amount is 
considered adequate in the light of 
present conditions. 

A provision of $67,700,000 for re- 
fund in connection with renegotia- 
tion has been made for the year 
1944 on the basis of the corpora- 
tion’s profit limitation policy. 

Subject to the foregoing, the cor- 
poration’s income from all its 
manufacturing business, excluding 
income from investments but after 
providing for income and excess 
profits taxes, amounted to 3.7 per- 
cent on net sales of $4,262,249,472 
for the year 1944, as compared with 
3.3 percent on net sales in 1943. 


NEW DIRECTORS OF NAM. Ward M. Canaday (left), chairman of the b 
Inc., and Arthur Walsh (center), executive 
president, Thomas A. Edison, Inc., West Orange, N. J., 
monthly meeting of National Assn. of Manufacturers at 
Astoria, with Lammot du Pont, chairman of the board of E. I. 


Willys-Overland Motors, 


Nemours & Co., Inc. 


AKRON.—Goodyear Tire & Rut 
ber Co. announced last week whs 
they termed an outstanding reco 
in the production of half-trac 
Company officials said that 27,0¢ 
pairs have been accepted. by «th 
army without a single rejection. 


The half-tracs, each weigh 
close to 525 pounds, require a fon 
series of operations along the prea 
duction lines, a company spoke 
man said. Development of the half 
trac came after several months of 
experimentation and research. » 

Goodyear is reported to have been: 
manufacturing this item for the@ 
army for more than three years.” 
The half-tracs are used on army) 


ya aS 


troop carriers and gun carriers. | a 


Ford Ups Boulcott . a 


Zweifel and Reuss 


DEARBORN. — Appointment of , 


William C. Boulcott to the mana= 
gership of the Ford Motor @o.’s 
Omaha branch, and Earl T. Zweifel 
and E. H. Reuss as assistant branch 
managers respectively at Chieago 
and Milwaukee, is announced by 
J. R. Davis, director of sales and 
advertising. 


Boulcott, who went to work for 
the company at Omaha 24 years 
ago, is being transferred from Buf- 
falo, where he has served as as- 
sistant manager. Zweifel has heen 
employed for the past 14 years at 
the Chicago branch. Reuss has 
been a member of the management 
staff at the Chicago branch for the 
past three years. ' 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 
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Because soiled minds can start political plagues, just as dis- 


eased bodies can contaminate vast populations, we Americans 
must do everything in our power to help the United Nations 
expedite the greatest mass migration in human history, says 





Coincident with the publication of Mr. 
Lehman’s article in the May issue of 
The American Magazine, the United 
National Clothing Collection for Over- 
seas War Relief, under the national 


chairmanship of Mr. Henry J. Kaiser, 


launches its drive for 150 million 
pounds of clothing. This drive gives 
dramatic emphasis to the problems 
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BUD SCHIRMER, Detroit Manager 


BOB WOODRUFF, American Magazine Representative 


THE CROWELL-COLLIER PUBLISHING CO. 
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CULE 


HERBERT H. LEHMAN 


Director General 
United Nations Relief & Rehabilitation Administration 


posed by Mr. Lehman in this article. 
Here’s an authoritative evaluation of 
our share of responsibility in the freeing 
of Hitler's 15,000,000 home-hungry 
slaves... 15,000,000 ill, wounded, and 
convalescent men, women, and chil- 
dren ... ragged hordes whose footsore 
columns will jam Europe’s _shell- 
wrecked roads and ruined railroads. 
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FACTS OF LIFE 


You can’t brush off the dual nature of 
sex... not unless you're baldly indif- 
ferent to the facts of life, and the pursuit 
of profits. Name almost any category of 
merchandise you wish ... masculine, 
feminine, or neuter in the gender of its 
appeal ... and experienced advertisers 
will tell you it’s a logical prospect for 
the paying pages of The American 
Magazine. Edited with dual sex appeal, 
The American Magazine double-ex- 
poses advertising to millions of women, 
millions of men... multimillions of 
aspirational Americans who buy The 
American Magazine on the newsstands, 
subscribe, or beg, borrow, or steal 
somebody else’s copy. One other con- 
sideration . . . these middle millions 
still make 60 per cent of the nation’s 
purchases, after savings and taxes. 


Share your American Magazine, then save it 


for the Government's waste paper drive. 


GENERAL MOTORS BLDG. DETROIT, MICHIGAN 
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Packard Appoints 
Two to Business 
Management Staff 


Raw Deal For Vets? 


Dealer in Service Fears Manufacturers Ignore 
GI’s in New Car Bonus Plans 


) 


¥ 


ery ss 


DETROIT.—Another step toward 
expansion of its postwar automo- 
bile distribution was taken last 
week by Packard 
Motor Car Co. in 
the addition of 
two executives to 
its business man- 
agement staff. 

Appointment of 
Frank Link and 


L. H. Rowe 


Louis H. Rowe 
was announced by 
General Sales 
Manager Lyman 
W. Slack, under 
a whose direction 
Frank Link business manage- 
ment functions 

will be handled. 
Slack explained that immediate 
duties of Link und Rowe will cover 
formulation of new accounting pro- 


STUDEBAKER TRUCK division manager, R. G. 
Dealer Ed P. Hogan the many additional 
edition of Studebaker’s handbook on farm truck care. 


Hudson, discusses with 
eatures incor rated in the new 1945 
ike many other Stude- 


baker dealers, Hogan Brothers, of Marengo, Ia., founded in 1910, has played a 


role in 
ransportation. 


leadin 
truck 


cedures for analyzing field condi- 
tions to assist dealers in postwar 
operation. 

Link has been closely associated 
with the industry in sales and busi- 
ness management capacities for 20 
years. Rowe has been affiliated with 


Warn the LVT’s come rumbling up the beach 
spitting trouble, when U. S. Army tanks go snarling 
into battle, when our planes swoop down over enemy 
lines for some low-level strafing, you can be sure that 
America’s alloy steels are at work. 


The list of uses for alloy steels in total war is 
almost endless. Yet most of the alloys commonly 
used in fighting equipment today are emergency 
steels, developed since the outbreak of war. Critical 
shortages of alloying metals—metals that were once 
thought indispensable—have failed to halt the war 
production program. NE grades are making good in 
jobs that metallurgists once believed could only be 
filled by the old, established alloys. 

A large share of this work of development has 
been done by Bethlehem metallurgists and engineers. 
Moreover, at Bethlehem plants, hundreds of exhaus- 
tive tests have been conducted to determine pre- 


assisting farm truck owners.in the maintenance of their vital 


business management procedures 
in the automotive industry since 
1928, serving General Motors, Nash 
and others. 


What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 
this issue. 


As a result of many changes 
of my army address, your papers 
have been slow in getting to 
me. But since it undoubtedly 
furnishes the best coverage of 
news of the automotive indus- 
try, I still do not want to miss 
any issues. 


Please renew my subscription 
for another year. Now that I 
am back with my own com- 
pany, my mail service will be 
much better. 


In every edition that has 
come to me, I have read a great 
deal about the excellent plans 
that are being made to see that 
the returning soldier will be able 
to get his old job back, if he 
wants it. But whether Auvrto- 
motive News has been a little 
lax in its reporting, or whether 
the manufacturers have failed 
to give out any specific informa- 
tion for some reason or other, I 
have read nothing about the 


Photo courtesy of Food Machinery Corp. 


cisely the comparative physical properties and the 
best applications of wartime steels. The results are 
recorded in a vast amount of data collected during 
many months of intensive research. 


If you have a problem involving analyses, 
properties, heat treating, or applications of today’s 
steels, Bethlehem metallurgists will gladly make avail- 
able to you their experience and data. Write today for 
free copy of Bethlehem’s new 100-page book, ‘’Prop- 
erties of Frequently Used Carbon and Alloy Steels." 


BETHLEHEM STEEL COMPANY, Bethlehem, Pa. 
BETHLEHEM STEEL EXPORT CORPORATION, New York City 


kind of a job I held—I was an 
automobile dealer. 

I do know that I will get a 
franchise when I return—I h 
a definite promise of that. But 
what I do not know is what, 
system is going to be used Jn. 
deciding how many new cars 
I am going to get to sell. 

Perhaps the number of fat- 
mer dealers now in the armed 
forces, who closed their agencies 
before coming in, is not verye 
large—that may be the reason 
why not much has been said by 
the manufacturers concerning 
the treatment we may expect 
when we return. 


As I understand it now, the” 


postwar distribution plan of one 
manufacturer calls for distribu- 
tion based on deliveries in cér- 
tain previous years, with a bo- 
nus of additional cars for the 
dealers who remained in busi- 


bens 


= 


ness throughout the war. Their & 


former dealers who closed, but 
wish to reopen after the war, 
would get cars based on deliv- 
eries by them in the same pre« 
vious years, but would not get 
any bonuses of additional cars. 


And as far as I know, the re- ” 


turning soldier would auto- 
matically fall in the latter cate- | 
gory. This seems unfair to mle. 


Sometimes, over here, we have 
time for a lot of thinking—not 
necessarily always arriving “at 
the correct conclusions. At any 
rate, it is my opinion that 
dealer who comes back f 
service in the armed forces is 
not expecting any special an 
vors or rewards for having 
served his country. 


But when he does reopen af 4 


agency, it seems to me that he 
should be given new cars on the 
same basis as the dealers valid 
remained in business. 

Back in 1942, the automobile 
repair business had not beén 
classified as an essential indus- 
try, and those engaged in it 
were therefore not exempt frem 
the draft. I am anxious to know 
just what plans the manufac-~* 
turers have in mind for their 
former dealers who are now in 
the armed forces, and also. 
whether present dealers agfee 


with my thinking along the lines . 


of distribution. 

As it now stands, it seems that 
former dealers who closed be- 
cause of being drafted, or to en- 
list, are going to be penalized 


somewhat for having been out... 


of the picture for a while. 

I have written in general 
terms because I feel sure that 
there are other former dealers 
over here who are just as in- 
terested in their future as I am 
in mine.—Ex-pgaLer, Somewhere 
in Europe. 


Goodall-Sanford 
Absorbs Chase 


NEW YORK.—Elmer L. Ward, 
president of Goodall-Sanford, Igic., 
and Goodall Co., announces the 
consolidation of L. 
C. Chase & Co., 
and the Goodall 
Decorative Fab- 
rics Division to 
be known as 
Goodall Fabrics 
Concurrently the 
following appoint- 
ments are effec- 
tive: 

Paul E. Carr be- 
comes general 
manager, George 
B. Ogan is re- 
maining with the 
company in a consulting capacity. 
Jud E. Williams is appointed sales 
manager. John J. Dacey, Jr.,."fs 
made advertising manager. Ward 
also makes it known that Ruth- 
rauff & Ryan, Inc., will now handle 
all Goodall-Sanford products. 


. i y 
Paul E. Carr 


License Committee 

Passage by the New Hampshire Senate 
has given final legislative approval to 
House Joint Resolution No. 14, which pro- 
vides for the appointment of an interim 
commission of five members to study the 
advisability of classifying licenses issued 
to motor vehicle operators. 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 
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‘NeW Way in which agriculture uses the airplane to get bigger and better crop then fall from the plants. Bolls, unaffected by the chemical, then stand clear on the 
yields is ridding ripening cotton of its leaves with a cloud of air-borne dust. This _ bare branches so that they ripen earlier. The cotton is cleaner—not mixed with 
“is a picture from a recent LIFE “Science” article telling how California farmers bits of leaf—and can be picked more easily by hand or machine. It was some- 
_apply the new chemical, “Aero Defoliant,” to wilt cotton leaves. The leaves thing new .. . and every week 22,000,000 people read LIFE to learn What's New. 


ee 


LIFE has more readers every week 
than any other magazine... 


LIFE sells your customers .. . 


They learn what's new in 
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In the Hopper 


Excess Profits Relief in N. Y. 


Approved by Gov. Dewey 

Gov. Thomas E. Dewey has 
signed a bill designed to relieve 
taxpayers from paying a New York 
tax on the amount of excessive 
profits repaid to the federal gov- 
ernment on the basis of renegoti- 
ated war contracts. 

The measure, which was recom- 
mended by the State Tax depart- 
ment, provides that if the tax for 
the renegotiated year has not al- 
ready been paid, the tax on the 
amount of the excess profits repaid 
to the federal government will be 
deducted. If the tax had already 
been paid, it will be recomputed 
and the overpayment credited 
against any other taxes due from 
the taxpayer. Any remaining bal- 
ance will be refunded. 

s*6sth6©8 


Truck Zone Exemption Bill 


Passes Minnesota Senate 
Passed by the Minnesota Senate 

last week and sent to the House 

was a 35-mile truck zone exemp 


tion bill, which restores provision: 
of a former law, declared uncon- 
stitutional, to exempt short hau! 
truckers from rate regulation by 
the State Railroad and Warehouse 
Commission. 

* * + 


Permanent Load Bill 


Passes Pa. House 
The Pennsylvania House Bill 
614, which would make permanent 
the temporary “full truck load” 
regulations now in effect, was 
passed by the House of Repre- 
sentatives last week. 
* * * 


Va. Urged to Boost Pay Tax 
Before Adopting Sales 


As an alternative to adoption of 
a general sales and use tax in Vir- 
ginia in the near future, moderate 
increases in individual and cor- 
poration income taxes, merchants’ 
license taxes and public service 
corporation taxes were recom- 
mended in a report by the Virginia 
Commission to Study the Sales and 
Use Tax. 

Although advising against imme- 


CHARLES E. SORENSEN, president 
of Willys-Overland Motors, inspects the 
famous Corsair No. 122 d eo re- 
cently at the Willys shent Toledo, 
where the intricate center section of 
ceived a special citation for its per- 
formance on more than 100 combat 
the plane is made. Corsair No. 122 re- 
missions in the Central Pacific. 


diate enactment of a sales tax, the 
commission, which was created by 
the 1944 state legislature, implied 
that Virginia may eventually have 
to turn to such a levy or sidetrack 


plans for improved schools and 
other expanded governmental serv- 
ices. 

* + * 


Pennsylvania House OK’s 


Probe of Finance Firms 


A resolution calling for a full- 
scale investigation of alleged mal- 
practices being used by finance 
companies and installment dealers 
has been passed by the lower 
branch of the Pennsylvania legis- 
lature and sent to the state senate. 

* * * 


N. J. Labor Board Revamped; 


Membership Raised to Seven 

Gov. Walter E. Edge of New Jer- 
sey, has signed a bill reorganizing 
the state Board of Labor Mediatior 
by increasing its membership from 
five to seven, with two representa- 
tives of labor, two of management. 
and three of the public. Board 
members will be named by the gov- 
ernor with consent of-the state sen- 
ate for three-year terms. 

* * * 


Wash. House Approves 


Cent Gas Tax Increase 

A one-cent increase in the state 
gasoline tax, which would raise the 
total state rate to six cents per 


You have many things to say to management-men 


J 


V/ 


O, the tip of Manhattan stand these towers of seven great banks. 


Reading from left to right: Irving Trust, Continental, Bankers 
Trust, Bank of Manhattan, Bank of New York, City Bank-Farmers, 


and, across the street, but not showing, National City. Reading 


from week to week: 54 men in management positions in these 


seven banks who are regular subscribers to Business Week — plus 


probably three times that many who read the other fellow’s copy. 


Check your skyline — wherever you find a man whose authority 


rises tall enough to make important business decisions 


you'll usually find a reader putting Business Week to work! 


and 


best place to say them 
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Utah Governor Vetoes 


Anti-Diversion Bill 

Gov. Herbert B. Maw’s vet 
of a bill to restrict the > © 
Utah motor vehicle regist 
funds to highway purposes v 
followed by warnings that 
state might lose a portion of it 
postwar federal-aid road grant 
and that the state might h 
to float bond issues for high- By 
way construction. fi 

Congressman J. Will Ro / 
son of Utah, chairman of the 3 
House Roads Committee, pointed 
out that federal highway le 
lation provides that federal aid 
allocations can be reduced by 
one-third to states dive ; 
automotive tax receipts to non- 
highway uses. Indicating that 
such a penalty might be applied? 
to Utah, he said: “That will cost 
Utah one-third of $5,000,000 t 
off the bat and perhaps 
amount every year.” 


gallon, has been voted by th 
Washington House of Representa 
tives. 

The measure awaits senate 
tion. The additional revenues eG 
be earmarked for ee ni: a 
struction with federal 
funds. The increase would =e 
tive July 1, 1947. Pt 

¥ * = ' 
Del. House Votes to Lift ~ We y 
Union Curb on Vet Workers A 
Ps tues 


‘Ta 


A bill exempting veterans of": 
wars from union membership 
an employment requirement 
passed by the Delaware House@ng 
sent to the senate. 

Also pending in the Dele 
legislature is legislation tha at would: 
force incorporation of all “unio: 
and regulate dues. 


Higher Limits Extended .* 


For 2 Years in Ore. fs 

Gov. Earl Snell, of Oregon, hast ' 
signed a bill extending fo om 
years operation of trucks with a J 
length of 60 feet and weigh o- 
71,250 pounds on the state th-" 
ways. 

The original law fixed the le ‘ 
of trucks at 50 feet and the weigh 
at 54,000 pounds. Truck operator, 
had asked that the longer «@nd: ~ 
heavier trucks be made permanent, . = 
but this suggestion was rejected by 
the senate Roads and Highway 
commission. 

oa * * 


R. I. Bill Would Give Cities 


Further Tax Rights . 


Rhole Island cities and towns 
would be authorized to “levy 
on new sources of revenue not’ now 
or hereafter taxed by the state,” 
under terms of a bill introduced in 
the state legislature here by Rep. 
James H. Kiernan. 

ea * # 


$3 Boost in Registration Fee 


Asked in Iowa Bill 


A bill has been introduced in the 
general assembly in Iowa, which 
would boost the annual passenger- 
car registration fee $3. The bill is 
meeting opposition from the Iowa 
Automobile Dealers Assn. as ‘Well 
as the car owners in the state. 


* * * 


Keep Compulsory Checks 


A bill which would have stis- 
pended compulsory inspection»of 
motor vehicles for the duration 
the war has been killed by e 
lower branch of the New Jersey 
legislature. 


* 


a 


a 


* * * 


License Bill Killed in Mo. . 

The Missouri House of Represen' 
has killed a bill that would have req 
applicants for state auto licenses to dis- 
play a receipt of payment for current 
sonal taxes before receiving a license 1 " 
Both St. Louis and Kansas City have stich 
a city ordinance. 


* * * 


N. Y. Flat Fee Killed 


Because of the state revenue loss_.in- 
volved, a bill fixing state registration Zees 
of passenger cars at a flat $10 a year, in- 
stead of the present system based upon 
weight, was killed in the New York sepate 
after it had been passed by the house.’ 


Flat Fee in Missouri 

A bill fixing a flat state automobile reg- 
istration fee at $2.50 instead of the cur- 
rent graduated scale of $5 to $37.50 based 
on horsepower has been introduced in the 
Missouri legislature. Motorcycles and motor 
tricycles would also be reduced to a flat $2. 
The new act would be limited to non-egm- 
mercial motor 
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Army Overseas Editions of NEWSWEEK 
reach U.S. commands everywhere on 
eorth the Flag flies on foreign fields: 
the South Pacific, the Philippines, China, 
Indie, Burma, Alaska, the Aleutians, 
iceland, France, Germany, Italy, Bel- 
gium, the Netherlands, Iran, and all 
points between! 
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An officer of the Army Air Forces, recently trans- 
ferred to a tiny atoll near Dutch New Guinea after 
a roving assignment that carried him to every cor- 
ner of the earth, was delighted to find copies of 
NEWSWEEK ’'s “Battle Baby” part of the camp read- 
ing equipment. His enthusiastic comment concludes: 
“Like | do, NEWSWEEK certainly gets around.” 


The flier is right. NEWSWEEK’s “Battle Baby”’ 
follows the Flag to wherever it flies. More than 
half a million copies a week get to American 
fighting men facing the enemy in battle zones 
throughout both hemispheres*, are read by 
probably ten times that number ... get there by 
plane, glider, parachute, truck, jeep, mule-pack, 
camel-back, hobnailed 2. woe the 
cleavage between present rea lity and memory 
of home...give the lads in khaki a source of 


information they can believe in, trust, tie to... 
forge an unbreakable link between fireside and 
firing line. In short, Battle Baby keeps our fight- 
ing men alert to what's going on at home and 
abroad; then interprets the significance of its 
content for quick, and thorough, understanding. 

The lads like Battle Baby, naturally. Hundreds 
of letters posted from pinpoints on a world map 
testify to that unalterable fact. ... And that pref- 
erence for a publication received and read so 
eagerly and so thoroughly by the vast audience 
of American boys straddling the seven seas far 
from the home fireside... gives postwar adver- 
tisers pause to ponder about a medium that will 
be remembered and accepted by men who will 
run things after they get home again —one 
from then on! 


ADVERTISING OFFICES 


New York 


Boston 


Philadelphia - Cleveland 
Detroit * Chicago -° Los Angeles 





Keller Urges 


Preparedness in 


Arms Know-How 


ABERDEEN PROVING 
GROUND, Md. — Urging a realis- 
tic approach to world security, K. 
T. Keller, president of Chrysler 
Corp., told the Aberdeen post of 
the Army Ordnance Assn. that the 
United States should make sure 
that it never again gets into the 
“position in which it has found it- 
self in every war—totally unpre- 
pared.” 

“IT am not thinking,” he said, “of 
preparedness in terms of a huge 
Army and Navy. I am thinking of 
preparedness in terms of our keep- 
ing abreast of the know-how in 
weapons and weapon design and 
manufacture. I am thinking of 
preparedness in terms of practical 
teamwork between industry and the 
Army and Navy in times of peace.” 

Keller attributed this country’s 
success in producing weapons for 
this war in such overwhelming 
quantities to the practical team- 
work between industry and ord- 
nance, which, he said, should be 
continued. 
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BR. BRUCE LIVIE, right, 
Plymouth dealer, is pi 
ager of De Soto, in 


th C. E 


resident of Motor Sales Co. of Baltimore, De Soto- 
c wi . Bleicher, president and 
the latter’s office on a recent business trip to 


meral man- 
troit. Livie 


Liberty Motors and Engineering Co. in Baltimore to build specialized 


organized 
equipment for the Navy. 


“Such is the pattern by which 
some of the most remarkably suc- 
cessful weapons have been devel- 
oped,” he said. “We should con- 
tinue this research and develop- 
ment of war machines and mate- 


rials by continuing to coordinate 
the knowledge of our physicists and 
scientists and our ordnance ex- 
perts with the manufacturing skills 
of our engineering and production 
industrialists.” 


FOB FACTORY 


Mixed-Breed Cars 
A Real Headache 


By A. H. Allen 


PROPONENTS OF a mixed-breed or slightly illegitims 
passenger car as an emergency vehicle to tide over ; 
all companies can resume production, oversimplify the pro 
lems attendant with its manufacture and > © 2 ae 
not as easy as taking a Ford engine, mounting it in a Che 


rolet frame, hanging on a 
Plymouth body, attaching a 
“Whodunit” nameplate, and 
calling for buyers to come and get 
it. Anyone contemplating purchase 
of such an unorthodox assembly 
will think twice before putting out 
the money, for in a year its resale 
value would drop to next to noth- 
ing, and even during this one year, 
there would develop so many me- 
chanical troubles that its owner 
would probably drive it off the 
nearest bridge. 

So, in spite of Washington re- 


V Engineering-wise, Push Button Starting Lien Bendix 
Starter Drive eliminates many pieces of Inkage. The 
result is a lighter, more compact unit — overcomes 
many difficulties of installations in existing set-ups, 
changes or new engine designs —making Push Button 
Starting with Bendix Drive universally apr toa 
wide range of vehicles. 

V Inaddition, Bendix Starter Drive elimin}tes splining 
operations and machining two diameters gn the arma- 
ture shaft. And there is no danger to z= cranking 
motor through accidental starter engagement. 


@ NOTE TO SALES MANAGERS —The convenience of Push Button Starting 
with Bendix Starter Drive appeals particularly to women—no groping with 
the foot—the dash-mounted button is readily visible—always at hand. 
The Safety of Push Button Starting has universal appeal. On hills, railroad 
grades or ramps where starting is vital and often difficult, it leaves both feet 
free to operate clutch, brake or accelerator. 


V Performance-wise the higher break-away torque of 
the Bendix Starter Drive increases cranking power. 
Rugged, durable construction and low cost operation 
make Push Button Starting with Bendix Starter Drive 
one of the simplest, most convenient and inexpensive 
starting systems known. 

V Remember, Bendix Starter Drives have proven their 
dependability in sixty-five million installations, cover- 
ing such widely diversified fields as automobiles, trucks, 
tanks, jeeps, P.T. boats, harbor tugs, fishing fleets, 
power plants and even helicopters. Better buy Bendix. 


BENDIX AND ECLIPSE ARE TRADE-MARKS OF BENDIX AVIATION CORPORATION 


Bendix Drive 


ECLIPSE MACHINE DIVISION 
BENDIX AVIATION CORPORATION, 


ELMIRA, NEW YORK 


ports to the contrary, the 
motive manufacturing fraternity ~ 
is inclined to laugh off the pros 


we made in January, 1944, th 
there will be new cars by Augus 
of this year, though probably now 
in the volume estimated at that 


time. 
& + * - 


Ticklish Problems 


Of New Plants . 


FISHER BODY’S Ternstedt di 
vision has announced plans for 
new hardware and trim plant to be 
erected at Columbus, O., to supp 
ment output of similar plants ‘f 
Linden, N. J., and AF 
Detroit. This is 
another of the 12 
new plants which 
General Motors 
says it will build 
after the war. The 
first one to make 
the headlines was 
a new stamping 
plant, announced 
for possible con- a p 
struction at Cin- _ 
cinnati. Later A. H. Allen A 
word is to the ef- 8 
fect this project has fallen throug 
because of objections of peoge * ie 
owners to industrialization he 
proposed site. 

These new plant pro ‘ 
ticklish things to handle. 
mature publicity us 280 
in a rush of land speculat to 
acquire interest in acreage sus-g@. 
pected of being the location of :a% 


new industry, so they can cafh in| 


by virtue of their advanced 
knowledge. Then, it is often,né 
for to 

additional rights-of-way so the 
can eventually lay spurs 
new site. This often results in lit- 
igation or wrangles with munic 
pal political groups. Finally, prop- 
erty owner associations have a 
way of banding together to 
the development of new 

areas near their holding 
Despite persuasive efforts of: 
cal chambers of commerce, some 
manufacturers in the face of ob- 
stacles like the above, > in- 
clined to throw up their ds 
and “get the hell out.” 


* * *€ 


New Machine 


MACHINING operations, partic- 
ularly drilling and tapping, on the 
softer nonferrous metals such 
magnesium and aluminum, greatly 
expanded by unprecedented aifcra 
requirements, are faced with 
troublesome problem of re r 
broken drills and taps from Roles 
without damaging a valuable cag 
ing or forging. The result has, been 


the recent pioneering of seve 


new methods for accomplishing, the 
removal. Most of them involveé.elec- 
trical means for “disintegrating 
the core of the drill or tap, so tha’ 
its sides can be collapsed and-then 
easily removed. 


One of the latest is the Thomas 
tap extractor and metal disinte- 
grator machine, now about a year 
old. It comprises, basi , 2 
coolant system, graduated 
down transformer, working head 
—holding modified solenoid «¢oil 
and actuating a plunger carrying 
a hollow nonferrous electrode. 

Manufactured by Clinton "Ma. 
chine Co., Clinton, Mich., the disin 
tegrator can also be adapted to 
other jobs such as cutting keywayg 
in hardened shafts and gears, cut 
ting dogging squares in brake 
disks, scarifying and drilling hard 
ened dies, extending oil lines in ma- 
chined and hardened crankshafts, 
etc. Other builders of similar equif 
ment are the Electro Tool Corp. 
and Elox Corp., both of Detroit, 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 
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THAT OUR DEALERS’ 
WARTIME SERVICE HELPED CONFIRM 


GH rn. war-proven ability of Pontiac cars to func- 


tion with a minimum of attention—mile after mile, 
year after year—now is written in automotive history. 
A great product plus a dealer organization dedicated 
to community service has provided the motoring 


public with a new concept of automobile value. 


PONTIAC 


PONTIAC MOTOR DIVISION GENERAL MOTORS CORPORATION 
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February 


Surp 
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lus Sales 


Hit Record $35,289,000 


WASHINGTON.—Surplus _ prop- 
erty disposed of by four disposal 
agencies in February amounted to 
$35,289,000, the highest total to 
date, according to preliminary 
figures, the Surplus’ Property 
Board reported last week. The 
government’ realized $15,840,000 
for the property, or 46 percent of 
cost or appraised value of the 
property sold. January disposals 
amounted to $26,804,000 and 
brought a total of $15,255,000, or 57 
percent. 


Obituaries 


Leigh Lynch 
DETROIT.—Leigh B. Lynch, 63, superin- 
tendent of industrial relations for Hudson 
Motor Car Co., died last week. 


Inventories in the hands of six 
disposal agencies increased $99,- 
685,000 to $1,229,340,000, of which 
$892,827,000 represented surplus 
aircraft and components,’ the 
board reported. It was pointed out 
that most of these planes are 
combat aircraft, fighters and 
bombers, which will have little or 
no commercial use or value. 


Following is a summary of dis- 
posal activities by two of the dis- 
posal agencies in February: 


Treasury Dept. (handles motor 
vehicles): total disposals, $12,917,- 
000; price received, $7,156,000; per- 
cent of cost or appraised value, 
realized, 59; Feb. 28 inventories, 
$109,803,000. 

Reconstruction 


Finance Com- 


Trucks, trailers and combat vehicles, 


personnel carriers, stacked cases of supplies and the 
inevitable flurry of activity associated with unload- 


ing imparts a deceptively peaceful air to this in- 
vasion beachhead. This erroneous impression, how- 
ever, is belied by the echoes of heavy gunfire “off- 
stage” and the intense fighting that is in progress. 
Here too, just as on other battlefronts around the 


THE TIMKEN ROLLER BEARING COMPANY, 


—Auto Advertising 


Grant Agency Takes Over 
Grace and Bement 


By Robert M. Finlay 


Will C. Grant, president of Grant 
Advertising Inc., and Edward R. 
Grace, president of Grace & Be- 
ment Inc., announced last week 
that the entire organization of 
Grace & Bement Inc. is becoming 
part of the rapidly growing world- 
wide advertising agency operation 
_________jof Grant Advertising Inc. 
mission (handles plants): total dis-| The entire personnel of Grace & 
posals, $20,639,000; price received,;Bement Inc. started functioning 
$7,970,000; percent of cost or ap-|Saturday as a major unit in the 
praised value realized, 39; Feb. 28;}Grant structure, with Grace be- 
inventories, $1,164,537,000. coming a vice-president of the par- 


a7 


ent organization. The corporate enas 


tity of Grace & Bement Inc. 


ing absorbed by Grant. Grace wi Riv 


perform important functions in 
overall management of Grant*Aé 
vertising as well as in the direction 


of Grant activities in the Detroit 


area, 


Grant states that he regards this a 


as one of the most important,fa 


ward steps in the growth of Grant 7 


i 


Advertising, because of the impor- 
tance of Detroit in the po 4 


world. Grant believes that Detroit 7 


a 


= 


e 


techniques and thinking will playg 


an effective role in establishing in- 


.| ternational leadership for the in- 


world, Timken Bearings are doing a great job. 
Wherever men work and fight Timken Bearings 
are with them in large quantities — in the planes, 
ships, tanks, and guns — even the ambulances that 
succor the wounded. 


For 47 years Timken Bearings have dominated in- 
dustry and they dominate the battlefronts because 
of their ability to consistently provide efficient 
trouble-free service under the most severe conditions 
of service. You'll know them by the “TIMKEN” 
trade-mark stamped on every cup and cone. 


CANTON 6, OHIO 


dustrial and marketing operations 
of the nation as a whole. ' 


7 


Grant feels that Grant Advertis-1 


ing Inc. will realize a particular, 


vantage out of the incorporation of 7% 
the Grace & Bement organizationg 


because the latter has become*we. 

known nationally, as well as locally, 
through the use of Detroit adver 
tising talent which places great‘em- 


phasis on the strength of Detroit ay 


techniques and thinking in me 
chandising as well as producti6én. 


At present Grant agency is han- F 


dling a comic strip for Plymouth 
which is winning attention. 

In commenting on this move 
Grace _ states: 
cies will play an indispensable role 
in postwar marketing. If American 


industry is to take full advantage” ~ | 


“Advertising agen-" 7 | 


of an expanding world economy, — 


the modern advertising agenc 
must provide world-wide facilities. 
The products of Detroit and Mich- 
igan industries, particularly, enje 
world markets. That is why Grace 
& Bement Inc. is joining Grar 
Advertising Inc. in order to of 
clients a new, complete serviée so 
essential in view of world devel 
opments.” . 
Austin F. Bement is a major in 
the USAAF. Louise C. Grace, vic 
president of Grace & Bement,’ will 
continue as director of research 
and media in the Detroit office a 
Grant. Other department Heads 
who will retain their posts in the 
Detroit office are J. R. Bracken, 
general manager; Judson O. Ross, 
art director; Kane Campbell, copy 


chief; A. C. Scheifie, head of the 


plan board; Jack Mark, production — 


manager; R. M. Bourke, copy g 
contact; Adah Ganoung, secretary 
and comptroller, and Miss Marilyn 
A. Willis, account supervisor. 


New Ford Show 


A new Ford show makes its 
debut on NBC Sunday, April 8, 2 to 
2:30 p. m., EWT. Robert Russe 
Bennett, noted musical arranger of 
many Broadway successes, will di- 
rect the new Ford presentation 
Lawrence Brooks will be featured 
with Frances Greer, Metropolitan 
soprano. The new series will alsc 
feature outstanding guest artists 
each week. The new program Vv 
be heard over 143 NBC stations,.J- 
Walter Thompson is the agency, 


Dealers’ Ads 


The Ford Dealers Assn. of the 
company’s D sales region has an- 
nounced the selection of Maxon, 
Inc., to handle all Ford dealer ad 
vertising in the area, effective im- 
mediately. The region compriseg all 
the dealers in the state of Illinois 
except eight southeastern counties, 
all of Wisconsin, Minnesota, 
Dakota, South Dakota, most o 
Nebraska and Iowa, and parts of 
Missouri and Montana. Previotsly 
dealers in the'A sales region picked 
Maxon. 


William T. Brookins has be 
transferred to Denver from the San 
Francisco office of J. “Walter 
Thompson Co., where he will be 
manager of a new office the com- 
pany has opened to handle” the 
Ford Dealers association advertis 
ing. Denver is one of five western 
branches in which Ford dealers 
have appointed the Thompson com 
pany to place advertising for, in- 
corporated dealer association 
groups. The others are Salt Lake 
City, Seattle, San Francisco and 
Los Angeles, 
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HERE’S WHY AUTOMOBILE MEN ARE 


We 


KAMA -FAUIGE” 


Automobile men have learned that they can expect 


great things from the new organization at Graham- 


Paige. Strengthened by the experienced leadership of 


board chairman Joseph W. Frazer, this organization 


has been proved in the crucible of war production. 


Read Mr. Frazer’s revealing statement about the job 


Graham-Paige will do when its war work is finished. 


by Joseph W. Frazer 


Automobile men are sure 
of one thing. They know 
that Graham-Paige will 
be a definite factor in the automobile world 
of tomorrow. Here’s why they feel so certain. 


They know the kind of job Graham-Paige 
is doing in this war. How we have been en- 
trusted with ever-increasing responsibilities by 
both the Army and the Navy, until today we 
are among the nation’s leading producers of 
*“‘Alligator” amphibious tanks, landing craft, 
and connecting rods for super-bombers. . 


They realize that making high-precision 
parts for bomber engines sharpens our skills for 
the production of automobiles; that our manu- 
facturing know-how in tanks and landing craft 
can be applied directly to building farm tractors 
and equipment. 


These automobile authorities also know the 
men we have gathered here on our working 
staff; men who have been identified with the 
great successes of the automotive industry. They 
know these men have not joined us “‘just for the 
duration,” and they know something of the 
post-war plans these men will help us carry out. 


Here are just a few of our post-war plans: 


1. Weare going to build an automobile that is new 
from the ground up. It will be exciting, beauti- 
ful, different, yet not bizarre; it will be roomy 
enough for six passengers, yet smartly sleek and 
compact. Powered by a new and revolutionary 
six-cylinder engine, this automobile will be a 
triumph of engineering, styling, and design. 


2. We will produce a line of modern agricultural 
equipment, including a general-purpose tractor 
with several exclusive advantages; also other 
practical and unusual farm implements, with 
patented features that will save time, labor, 
and operating costs. 


We will manufacture and sell the Rototiller, 
the amazing power-tiller that does the work of 
plow, disc and harrow, all in one operation. We 
will make several models, suited both for small 
acreage and for large farms. 


Yes, automobile men know this whole story. 


_ They know the strong personnel, leadership and 


backing that are teamed up here. They know 
these factors assure us a prominent place in 
America’s post-war picture. That’s why they 
are watching the news from Graham-Paige! 


tipth |r) “Pron 


Chairman of the Board 
GRAHAM-PAIGE MOTORS CORPORATION 


Makers of Landing Craft and ‘‘Alligator’’ Amphibious Tanks for the 
Navy, Precision Parts for Super-Bombers, and Essential Farm Machinery 


Keep Watching the News from Graham-Paige! 
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eat Next Chapter / 


There have been many great chapters in to produce in volume three times 
the story of the automobile business... greater than our 1941 peak. 


Chapters that tell of cars and com- But this is only the beginning! 


panies of men who have made auto- Today, Nash is ready with two great 
motive history... new cars... which will offer auto- 
Now, again, history is about to be made. mobile buyers the kind of postwar 
cars they want... not in a year, or 
eighteen months or two years... but 
the very moment the industry’s first 
They tell of one of the greatest profit postwar automobiles roll off the 
opportunities ever offered in the production lines. 
automotive industry...the new Nash Two great new lines of cars designed to 
Selective Dealer Franchise which will be the most advanced, most luxurious, 
enable Nash dealers to make money most economical automobiles ever 


not only in coming boom years, but in _— offered in the two great mass markets 
normal selling times. ... the new Nash “600” and the new 
They tell of an entirely new method Nash Ambassador! 
of distribution based on a selective 
dealer policy of fewer dealers with 
more sales and profits per dealer. 


And the opening lines of a new chap- 
ter are already being written by Nash! 


These are the significant developments 
now leading more and more of 
America’s important automotive 

They tell of Nash plants with increased dealers and business leaders to believe 
productive capacity and added factory ~ that the next chapter in automotive 
floor space with the men and machines history will be written by Nash! 


NASH MOTORS 


Division of Nash-Kelvinator Corporation, Detroit 32, Mich. 
NOW DEVOTED 100% TO WAR WORK 
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Has Williams Lost 
Fighting Spirit? 


By Charles Evans 
Aviation Editor 


WHEN A TIRED liberal moves over onto his opponent’s 
side, or an ex-fire horse sniffs the smoke and goes on grazing, 


it’s a sad sight. 


And here we have Al Williams, once a stormy petrel in 
the Navy, anathema to the admirals who would not accept 


the airplane, a blood-brother 
at times of that stormiest. of 
birdmen, Gen. Billy Mitchell, 


writing a letter to the airplane 
manufacturers, telling them to 
stick with their prewar models! 


Al Williams, who, in his avia- 
tion column for the Scripps-Howard 
papers may not always have been 
right, but was at least aggressive 
and progressive, now says, in his 
column of March 7: “Let well 
enough alone.” 


He writes the aircraft industry 
a letter, admires their “aggres- 


o———— 
sive energy” and adjures them 


not to “go galloping off in all di- 
rections after anything new.” 


This comes from that opinion- 


‘ated, daring and vigorous exponent 


of anything that will advance avia- 
tion. Al Williams, who has been 
sensibly peering into the future on 
jet propulsion, castered landing 
wheels and other aspects of the 
future of flying, drops private fly- 
ing back into the old status-quo 
bag in which it has lain for much 
longer than the war years. 


“But above all else,” he tells the 


nr ea 


GEORGE SPRATT, design specialist for Consolidated Vultee Aircraft Corp.’s 


Stout Research division, is working on the revolutiona 
reatly simplify Sing of small type aircraft. I. 


control which may 


executive vice-president of Convair, announces that 


method ¢ airplane 
don, 


pratt’s canioeliahie wing is 


being flight-tested as one of the many experiments now under way at the com- 


pany’s § s Stout Research division. 


industry, “put the latest pre-Pear! 
Harbor model of yours where your 
engineers can see it, point it out to 
them every time they begin chas- 
ing rainbows.” 
a cd oe 
Welcome Advice 


To Plane Makers 


to the aircraft industry, which has 
been reading poll after poll from 
the prospective customer saying 
they want something different from 
the airplanes they had before the 
war. In answer to these expressions 
from the public, the industry has 
produced its “pre-Pearl Harbor 
models,” as Williams so accurately 
describes them, and called them 


their postwar airplanes for the pa 
vate owner. F 

Williams put his finger, tery 
tionally but unerringly, on One 
the failures which the aircraft 
dustry has been making fo 
years. They have been building 
planes to please the pilots, ignorij 
the larger market of the « 
citizen who wants to fly. 

To improve the performance 
their planes, they have 
mainly to putting in more pow 
ful engines. In aviation, everyh 
knows that no pilot has ever hi 
enough power in a given airp 
Williams is a pilot. aos 

“And just for once,” he write 
“to break an old evil habit, 5 
-— ae wer in that 
at the ou ony 
you advertise.” The pilot 
wants more speed, better takeoff 

“You built some excellent, gt 
planes, ranging in price from $1, 
to $10,000, of satisfactory perfo 
ance for that period. None of+th 
was fast enough. 

“But don’t let that bother you b 
cause no plane will ever bé f, 
enough to satisfy any — 
(Speak for yourself, Al), any, 
than any auto will ever excel. 
latest performance demand. 


—_— 
j al 
~~ 
ae 
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PUL U 


THIS MUST be welcome advice your prewar planes represented t 


end result of many years of 
ful research in aerodynamics ¢ 
in meeting the needs of the th 
market. 


“You kept your land speed 
down where they belonged.” Yc 
built them strongly enough 
withstand the inevitably rou 
landing shocks to be expéc 
from operators who fly for a t 
by, not for a liv oe D 


SURVEYORS 


and : 
AUTOMOBILE DRIVERS We , ty Fe al 


need Clear Vision! 


7 


The transit is a high precision optical instru- 
ment. Its high quality glass lenses, specially 
ground and polished, provide the clear vision so 
important for this exacting work. 

Clearer Vision—through glass—is also vitally 

essential for good driving. That’s why it’s so 
important to standardize on Libbey -Owens: 
Ford Hi-Test Safety Plate Glass—all around, in 


your postwar models. For this glass is ground and polished to pro- 


_ 


vide clearer vision and maximum freedom from annoy- 
ing distortion. It’s a safer glass too, because of 


the super -tough plastic interlayer. 


a 


Give your future customers this important 
aid to safer driving. It’s a highly 
merchandisable sales feature! Libbey: 
Owens:Ford Glass Company, 4445 


AUTOMOBILE DEALERS 
L. Bollinger, assistant professor 
in the Harvard Business Revie 
ments for effective plane selling: 
most effectively through organ 
the direct selling of planes. 

5. The effective marketing 
the sales potential will be iz 
demand, and may often be able to ~~ 
gies to the automobile -se : a 
cues of Oe a te 
which the public wants. The repo 
that “after a few years, the @yery- 

The fact that a majority of thi 

Nicholas Building, Toledo 3, Ohio. 
most market analysts, perhaps be- 


Discusses Outlook 

For Plane Selling 

ously considering the sale 6 
planes after the war would do v 
to study a report written by 
business administration, 
University, entitled “Mar 
Personal Airplanes.” It was p Mnte 
winter, 1945, and has been reprir 
in pamphlet form. 

The report lists seven req “a 

1. Specialized organizations Willys 
continue to prove most satisfactory” — 

2. Sales will continue to be’ ma¢ . 
tions based at airports. 

3. Most dealers will of neCessity ~ 
also engage in activities other th 

4. These non-sales activities will 
often tend to interfere with sg 
efforts. 
for most dealers will be confiz 
to a limited local radius. 

6. In many “natural” territories 
quate to support the high-grade 
sales personnel. 

7. The stronger dealers .tendte 
obtain, territories far larger thag} 
they can effectively service. . ' 

The report has several ahalo- | 
business, and not all its conelii- 
sions may be acceptable to’ex- 
perienced dealers. In general; 

One major point which the 
port seems to underemphasize is” 
the effect on sales of an airplan 
agrees that orthodox and f: 
types of planes will be sold imm 
diately after the war, and sugg 
day utility flying may expand 
such proportions that it will d 
the other uses.” * 
prospective customers would ‘buy 
the utility plane at once, 
great numbers, seems to escape 
cause no such airplane is in pre 
pect anywhere in the industry. 
“. 


Fire Hits Tag Firm 
QUEBEC. — Thousands of pt 
license plates were destroyed h 
fire of unknown ote Saas S b 
ao ia oe = .rd 
plate manufa 0! 
& Co. - 


LIBBEY: OWENS - FORD 


Want to buy or sell new or used cars? — = 
Classified Want Ads (see inside back ¢ogyer 
will solve your problem. 





~ 
~~ 


oe 


@ read the News regularly as 
I find each issue packful of 
good information." 


wHarry A. Burdoff, VP 
in charge of Sales 
» THE LUNKENHEIMER CO. 


_ 
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Of seasoned oak to fill the need for strength 
; . . hand hewn : : : calked, trimmed and 
ballasted against the winds and tides, the 
ship speeds safely through stress and storm 
from port to port—for she is soundly built. . . 


Advertisers in The United States News use 
its pages 


-because its theme-National 
Affairs—is constant 


-because the demand from 


business executives for vital in- 
formation is as continuous*as 
business itself 


-because its subscribers read 
it from cover to cover-90% 


- because each year it gathers 
more and more importance. 


The judgment of the advertising buyer who 
heads his schedule with The United States 
News rests snug and easy—for she is soundly 
en eee eke HR ORS TREO OS 


The 
(NITED STATES 


A an 


(200,000 GUARANTEE) 


The Direct Route to 
those who O.K. both 
corporate and family buying 
* 


Daniel W. Ashley 
Vice President in charge of Advertising 
30 Rockefeller Plaza, New York 20, N. Y. 


2 ok The only publication of its kind * 
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Kelley Leaves 
OPA to Take 
Vet Loan Post 


WASHINGTON.—Resignation of 
William F. Kelley, price executive 
of the Machinery Price Branch, In- 
dustrial Manufacturing and Mate- 
rials division, OPA, was announced 
here last week. Kelley left his OPA 
post to return to Philadelphia, 
where he is to become head of a 
new company formed by Philadel- 
phia banks to handle loans to war 
veterans in the Philadelphia area, 
it was stated. 


Walter Shoemaker, associate 
price executive of the Machinery 
Price Branch, has been appointed 
acting price executive. 

Kelley, machinery price executive 
since December, 1943, has been with 
the OPA since November, 1942. 
Shoemaker has been with OPA 
since May, 1942. 


Vetoes Outstate Use Tax 
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Dealers tell me 


By 
John O. Munn 


(Continued from Page 3) 


makes and jobs. As you know, the 
factories used to run schools each 
year to train mechanics in their 
own line of cars, and we believe it 
again self-evident that we have 
been able to give as good service 
on a Ford, for example, as a Chev- 
rolet dealer could, because his me- 
chanics were only Chevrolet- 
trained. Further, any shop which a 
medium sized dealer could run 
would be a constant bottleneck. Re- 
conditioning work has always piled 
up, then faded out. Mechanics 
would be unable to handle the rush 
during peak periods and have noth- 
ing to do the rest of the time, un- 
less we took in a lot of outside cus- 
tomer work, then we would never 
be able to work on our own cars, 
anyway. By farming out our work, 
we avoid this problem. 


“We quote another sentence 
that we believe is incorrect: Up 


A use tax bill which would have levied 


OVEB 100,000 rsons saw this display of the Ercou 
Wm. H. Block eGo. department store in Indianapolis. he unit was engineered | imposed, 90 percent of dealers’ 


private plane in the to the time the regulation was 


® 3 percent tax on the purchase price of by the Parks Aircraft Sales and Service affiliate of Park Air College, East St.| sales were by franchised dealers, 


personal property bought outside Arkansas 


by Gov. Laney. 


Louis, Ill. The unit sold 78 planes in two weeks at Mandel’s in Chicago, at $100 
for use within the state has been vetoed each down. Display flies feoun one spot to another. Said to be first ne airplanes and the rest by the exclusive 
have been sold in department stores. 


used-car dealers.” In this city, 


Almost every American 
benefits every day 
Jrom the products of 


BORG-WARNER j 


“MASS PRODUCTION FOR WAR” was painted by James Sessions at one of Borg-Warner’s Norge plants. In peacetime, 
the great Norge factories at Detroit and Muskegon produce the famed Norge refrigerators, ranges, washers, heating 


and oe nee Today they are wholly oe in building war matériel, ranging from intricately fabricated 
vice: 


directing 


Someday, when America is again 
at peace, the nation’s industries 
which have proved so strong in 
war will produce once more those 
innumerable other things we have 
all been doing without. 

In this gigantic peace-time job 
of re-establishing America’s high 
standard of living, Borg-Warner 
can be depended upon to make 
significant contributions of far- 
reaching effect. As in the past, 
Borg-Warner will produce, and 
will help industry to produce, 


s to such complex assemblies as Oer 


ikon gun mounts, undercowling for war planes and gun turrets 


for fighters, bombers and naval craft. 


products that benefit ‘‘almost 
every American every day.” 

In the fields of engineering and 
large scale manufacture, one sim- 
ple, guiding principle will, as al- 
ways, direct the efforts of this 
group of companies: “design it 
better, make it better.” 

In production for war or for 
peace this motto has always ex- 
pressed the Borg-Warner ideal, 
and it operates for your benefit 
in that it helps you produce ever 
better productsat ever lower cost. 


_Partners with the automotive 
‘industry from the start, Borg- 
Warner supplies these and 
other essential parts... 


UNIVERSAL JOINTS AND DRIVE SHAFTS 
FLUID COUPLINGS + CARBURETORS 
RADIATORS + TAPERED WHEEL DISCS 


PRODUCTION 


Peacetime makers of essential operating parts for theautomotive, aviation, marine and farm implement industries, 


and of Norge home appliances . . . these units which form the Borg- Warner Corporation are today devoted exclusively to the 
needs of war: BORG & BECK « BORG-WARNER INTERNATIONAL * BORG WARNER SERVICE PARTS * B-W SUPERCHARGERS, INC. * CALUMET STEEL ¢ 
DETROIT GEAR AIRCRAFT PARTS * DETROIT VAPOR STOVE * INGERSOLL STEEL & DISC * LONG * MARBON * MARVEL-SCHEBLER CARBURETER ° 
MECHANICS UNIVERSAL JOINT * MORSE CHAIN « NORGE * NORGE MACHINE PRODUCTS * PESCO PRODUCTS * ROCKFORD CLUTCH ¢ SPRING DIVISION © 
WARNER AUTOMOTIVE PARTS * WARNER GEAR 


and I believe it is true through- 
out the country, the figures would 
be the other way around, and still 
are since the regulation. 

“It is common knowledge that 


when war broke out many new®ar FW . 
dealers abandoned used cars and 


concentrated on service work. The 
dove for the storm cellars, d 
after a couple of years they raised | 
the trap door and peeked out and 
discovered the exclusive used-car 
dealers were going all right. A 
mighty wail then went up: ‘We've 


been robbed!’ Robbed of what? ~~ 


Only what they abandoned. I can 
remember many an article under 
‘Dealers Tell Me’ criticizing the 
new-car dealers for giving up the 


used-car market to the exclusive ‘7 


used-car dealers. 
ca + 


Gives Credit 


To Group 
“TF THE exclusive used-car deal- 


ers had not had the courage 


and foresight to stick it out, the 


nation’s transportation might have ~ a 


broken down. It has been true for g 
a long period that when a farmér 
or war worker’s car had to be over- 
hauled, completely or partly, the 
owner had to wait often weeks to 
get in the shops, and weeks to get 
the car out. Essential drivers can- 
not lay up their cars. Their Oily 
resource was to trade for a car in 
good condition. The used-car dealer 
has served as a replacement depot. 
In spite of the worst tire, parts and 
labor shortages we ever saw, he 
has managed to put cars in shape, 
and fill a vital need. 

“I am on our local OPA panel, 
and we find there that the bulk 
of used car sales are owner-to- 
owner deals. It is our firm con- 
viction that there is a large 
amount of ceiling violations go-_. 
ing on in these owner transa¢- 
tions. It is undoubtedly true that 
there are a few irresponsible... 
dealers, but we believe they are 
no more than the exceptions 
found in any trade. For the most 
part, the exclusive used-car deal- 
er is a substantial, well-regarded 
business man in his community. 

Laws and regulations designed 
to hinder or put him out of busi- 
ness are selfish, and not for the 
public good. 

“We believe you should consider 
that your paper is an automotive 
paper for all dealers, not just new- 
car dealers, and scrupulously avoid- 
anything detrimental to either 
group appearing on your pages.” 


WANT to devote a little space 

in memory of George Westley 
Derr, who was born in Salt Lake 
City, Aug. 20, 1897, and died atthe 
Good Samaritan Hospital in Port- 
land, Ore., March 3, 1945, after an 
illness of about two weeks. George, 
for a great many years, was na- 
tional representative for the Na- 
tional Automobile Dealers Assn. 

Starting in 1926 with the organ- 
ization, his work took him to every 
state in the union. He addressed 
many dealer meetings and talked 
to thousands of dealers personally. 
He was largely responsible for the 
continuing program of the associa- 
tion during its formative years. His 
energy and organization ability 
were particularly effective during 
the NRA days. 

In 1937 he moved to Portland 
and became sales manager for the 
American Automobile. Assn. When 
war broke out he wanted to be 
closely associated with that effort 
and accepted an assignment with 
the shipbuilding industry as an ex- 
peditor. 

George Derr died as he lived,“a 
young man. He had faith and self- 
confidence. He radiated to all who 
knew him continuously, without 
let-up, hope, cheer and courage. I 
speak out of a full heart, not mefe- 
ly for myself, but for the many 
dealers who also had warm per- 
sonal association with him for 
years, when I say that I never 
heard him speak an unkind or . 
generous word about any otter 
man. He was ever the gentlest in 
his judgments and most tolerant of 
the weaknesses of his fellowmen. 
His widow, Evelyn, and sister, Mrs. 
Lou Centro, survive. 


N. H. Length Bill 
House Bill No. 138, which would increase 
the legal length of motor vehicles on New 
Hampshire highways from 33 to 35 feet. 
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** THE HEARST PAPERS are opposed. 


to any form of politics and economics 


which endeavors to grade down the most 


prosperous to the level of the lowest.’? 


Publisher 


Sones above is from an editorial writ- 
ten by William Randolph Hearst 


on April 21, 1935, on the policy of the 
Hearst papers. 

In that short sentence Mr. Hearst 
expounded the whole meaning of 
Americanism, which is, in essence, that 
while we are all equal before the law 
and in opportunities we are unequal 
in capacities. 

Being unequal in capacities, some 
will naturally be prosperous, while 
some will be less prosperous. 

_ To attempt by mutilating Commu- 
nistic methods to “grade down” those 
of great capacity—who have of course 
received the largest rewards—to the 
level of those possessing very little or 


no capacity is nothing less than mass- 
crime. 

Moreover, to attempt to do so would 
ruin the business of the country. The 
money of the capable and competent 
would not be handed over to the in- 
capable and incompetent, but would 
go into vast Socialistic “governmental 
enterprises” to politically and actually 
enslave millions of our people. 

' The Hearst papers believe then that 
those who would distribute wealth by 
executive fiat will end up distributing 
not wealth but poverty. 

And that is one of many reasons 
why the Hearst papers are good papers 
for our readers and good papers for 


our advertisers. 


THE HEARST NEWSPAPERS 
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AUTOMOTIVE WASHINGTON ‘ 


i” 


Plan to Cut Discounts. 
Meets Opposition 


By William Ullman 
Washington Correspondent 

THE MATTER of OPA tampering with established - 
mobile dealer trade discounts had an interesting inning on 
Capitol Hill a few days ago. abul 

Sen. Taft, a member of the Banking and Currency com- 
mittee, which has been holding hearings on extending th 
life of OPA for 18 months, “hie? 
told Administrator Chester 


Bowles in no uncertain terms 
that he thought OPA was exceed- 
ing its authority in controlling 


a 


a charge that he 
was toying with 
automobile trade 
discounts, entered 
no denial. He de- 
fended the OPA 


LONG-RANGE PLANS for maintaining automobile service at a high level in the fourth year of war were discussed 
at a recent conference in Detroit of sales, advertising and service executives of Hudson Motor Car Co. and Hudson dis- 
tributors and field representatives from the Detroit area. It was one of a series of sectional meetings designed to assure 
a uniform plan of operation throughout the og to nop meet vital transportation needs until new cars can be buil 
again. The program was presente oy George H. Pratt udson general sales manager; M. M. Roberts, advertising and 
merchandising manager; C. G. Beeching, Midwest divisional sales manager; T. H. Stambaugh, director of national ser- 
vice operations, and C. C. McKellar, manager of parts and accessory merchandising. 


profits. At the same time, Taft re- 
ferred directly to the plight of re- 


¢ | tail automobile dealers, telling 


Bowles that with the resumption of 
production dealers would be en- 
gaged in a new business and that 
they should be given an opportun- 


attitude by say- 
ing that profit 
margins would be 
examined and if 
adjustments were 
needed, they 


’ ‘ eneral manager of the Motor Transit. 
Church Gets New Post Go. here to become vice-president of the| What do you want to buy, sell or trade? 
JACKSONVILLE, Fla.—Henry C. Church, 


City Lines of West Virginia, with head- | See Classified Want Ads, inside back cover 
Jr., has resigned as vice-president and ' quarters at Clarksburg. this issue. 


would be made. oad 

This did not Ulimai 
‘satisfy Taft, how- 
ever, and he continued to presg 
subject. 

“I think you are doing somethingg 
beyond what we contemplate,” 
declared. 


ity to make money. 
Bowles, confronted directly with 


¥. 3- 


* * * 


Taft and Bowles 
Disagree on Margins 

BOWLES sought refuge im the — 
statement that figuring prices by ~ 
margins alone was not a safe p at 
to go by. Taft demurred emphati- = 9 
cally. % 

“I think you can go by mar, - 
he said. “That is the thing I o t ae 
to in your whole policy. You hav 
reduced margins because voltime 
has increased and profits have in- © 
creased. For that reason you hay 
reduced established marging in 
many, many trades. The minute 
that volume declines, you are go 
ing to find that you are faced.vith 
the fact, as you now are with the 
pork people, that they are losing 
money instead of making it.” %, 

Bowles then sought to justify. 
applying reduced trade 
to the automobile business by the 
claim that dealers would enjoy 
great prosperity from used-¢ar 
sales once there were new cars in 
production. - 

“If we reduce that margin,” he 
said, “let us examine it. Out of that 
margin they first of all have their 
used-car situation. On used ¢Gars, 
they lose money. At least, they ¢ 
ways claim they lose money “on 
them. They are not going to lose 
money on their used cars in the 
early stages of their operation with 
their tremendous market demand.” 

Sen. Taft objected. 

* 


Accuses OPA 
Of Killing Market e 

“TODAY you have killed the 
used-car market,” the Senator 
“It all now is a black market. - 
tically no dealers are handling used 
cars today.” 

“I disagree,” Bowles counteréd, 

“I am sure of it,” Taft replied. 

Bowles told of his hesitancy.t6 
impose used-car ceiling over a 
period. 

“When we moved in with tle 
used-car ceiling,” he said, “We 
had no idea it was going to wo 
perfectly and it has not. Hew- 
ever, it has worked better 
we expected. I think prices gen- 
erally are stabilizing. There 
still many cars sold outside the 
regulations. There are fewer 
day than there were two mo 


ago. 
Bowles insisted repeatedly 
neither he nor other OPA offi 
would stand in the way of profits, 
once the war was over. What 
wanted, he said, was to get pr 
tion and once they got that they 
would go along with profits. 
“T have no objection to your fix. 
ing the prices of cars and fixing the 
amount of dealer margins, but_I 
think it should be done on a very 
loose basis, even to protect yourself 
oneiut some violent inflation,” Taft 
said. 

No doubt remained in the mind 
of any person who heard Bowlés 
testify that he has distinctly in 
mind the reduction of dealer dig- 
counts. 


Circulation is a magazine’s strength. With a half million more than 
the next publication, Farm JOURNAL is the country’s largest rural 
magazine. 

COMPARATIVE CIRCULATIONS, 1944* 
2,987,097 
2,023,353 
1,235,338 
1,136,550 


FarM JOURNAL . 
Country Gentleman 
Capper’s Farmer 
Successful Farming 
*Latest A. B. C. statements 


Say “welcome”? to farm customers. Stock and display these products which 
they see advertised in current issues of FARM JOURNAL. 


NASH 

OLIVER FARM EQUIPMENT 
PENNZOIL MOTOR OIL 
PHILCO PRODUCTS 
PLYMOUTH 

RCA PRODUCTS 

REPUBLIC STEEL 

SOCONY VACUUM 

SILOO 

STUDEBAKER 

TEXACO PRODUCTS 

U. S. RUBBER TIRES 

UNITES STATES STEEL 

VAN DER HORST PORUS-KROME 
WESTINGHOUSE PRODUCTS 
WILLARD STORAGE BATTERIES 
WISCONSIN MOTOR CORP. 
ZENITH RADIOS 


DELCO BATTERIES 

DODGE 

DODGE TRUCKS 

ETHYL 

EXIDE BATTERIES 
FAIRBANKS-MORSE MOTORS 
FIRESTONE TIRES 

FISHER BODIES 
FORD-FERGUSON TRACTORS 
FORD TRUCKS 

FRAM OIL FILTERS 

GENERAL ELECTRIC 

G M. DIESEL 

G.M. TRUCKS 

GOODRICH TIRES 
GOODYEAR TIRES 

HYATT ROLLER BEARINGS 
INTERNATIONAL HARVESTER CO. 
LOOSITE 


A. C. SPARK PLUGS & FUEL PUMPS 
ALCOA ALUMINUM 
ALLIS-CHALMERS MFG. CO. 
ARMCO STEEL 
AUTO-LITE SPARK PLUGS 
BORG-WARNER PRODUCTS 
BOWES AUTOMOTIVE PRODUCTS 
BRIGGS & STRATTON 

GASOLINE ENGINES 
BUICK 
J. 1. CASE EQUIPMENT 
CASITE 
CATERPILLAR DIESEL TRACTORS 
CHAMPION SPARK PLUGS 
CHEVROLET 
CHEVROLET TRUCKS 
CHRYSLER 
JOHN DEERE FARM EQUIPMENT 


Of the “Big Four” general magazines—Life, Saturday 
Evening Post, Collier’s, Farm JouURNAL—FARM JOURNAL 
is the only one that covers the rural market. 


GRAHAM PATTERSON, Publisher 
Washington Square, PHILADELPHIA 5 
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H OME is the grandest place on earth. Few Americans will give you 
any argument about that. HOME is the BASIC place to advertise. Few 
business executives will deny that, either. In fact, so positive is their 

belief that, for 44 consecutive years, they have given to the Chicago 
Daily News more Total Display linage than any other Chicago news- 
paper— morning, evening or Sunday.* 

The Daily News is the preferred evening and HOME newspaper of 
Chicago’s substantial families: more than a million reader-friends in 
all. With responsive minds and means to buy, they are Chicago’s key 

audience for advertisers. Experienced advertisers know it and know, 
too, that the Daily News is 


CHICAGO’S BASIC ADVERTISING MEDIUM 


*For fair comparison, liquor linage omitted since the Chicago Daily News does not.accept advertising for alcoholic beverages 


CHICAGO DAILY NEWS 


FOR 69 YEARS CHICAGO’S HOME NEWSPAPER 
ITS PLACE IN THE HOME IS ONE OF 
RESPECT AND TRUST 
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NEW YORK OFFICE: 9 Rockefeller Plaza 
SAN FRANCISCO OFFICE: Hobart Building 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
DETROIT OFFICE: 7-218 General Motors Building 
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Conn. Dealers Seek Change 
In Finance Company Bill 


HARTFORD, Conn.—Changes in 
a bill providing for the registration 
of sales finance companies with the 
State Banking department were 
isked by representatives of auto- 
nobile dealers and finance firms 
when the measure was aired at a 
public hearing here last week by 
the state legislative committee on 
banks. 

Listed as House Bill No. 334, the 
measure bears the approval of Gov. 
Raymond E. Baldwin, according to 
State Banking Commissioner Rich- 
ard Rapport. It would permit the 
banking commissioner to investi- 
gate the business of any finance 
company, and would require publi- 
cation of an annual sworn state- 
ment of condition. 


Clarence H. Adams of the bank- 
ing department submitted in sup- 
port of the bill a sheaf of complain- 
ing letters he said were received 
from persons who felt they had 
been overcharged or had had their 
rights violated by finance com- 
panies. “In many cases,” he said, 
“their complaints were well- 
founded, but there was nothing the 
department could do.” 


Witnesses who said they ap- 
peared in favor of the bill, but who 
asked major changes, included Carl 
R. Lane of the Connecticut Auto- 
motive Trades Assn. and Sen. Rob- 
ert L.. Parsons of Farmington. 
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ering the banking commissioner to 


Both asked that the bill be|investigate finance companies re- 


amended to outlaw specific abuses|gardless of whether a complaint 


and to remove the section empow-|has been made. 


‘*The car you don’t sell 


puts a new customer on 
another dealer’s books.” 
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(Continued from Page 3) - 


manager for the 
distributor of the 
Moon and Diana 
ears for Utah. In 
1927 he started in 
business for him- 
self. His associa- 
tion activities at 
present include 
serving NADA as 
director from 
Utah, and acting 
on the 1945 mem- i 
bership commit- C. C. Freed 
tee. Previously he 

was Mountain State regional vice- 
president for NADA and served on 
the important resolutions commit- 
tee. He is past president of the Salt 
Lake City and Utah dealer associa- 


the second time 


SANFO 
295 RD 
FIFTH AVENUE » INC. 
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abrics. 


» NEW York 
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phy aad 
tions. Freed is contributing to » J 
war effort, having been i 
chairman of the community Active 
ties for war finance and chairman) 
of the ODT maintenance a vis r 
Pail ya] 


an 


committee for the state. He 
prominence in the trade during “a 
old NRA days when he wa ee... 
chairman, but according to Char 
that is a good thing to forget r ee 
* * ® o & _ 
JoHN B. Rinm (Hudson-Packar A = 
St. Paul, Minn., was born in } 
nesota July 17, 1890. In 1929 He Wam 
employed as sales ¥ J 
“Es 


manager of one 
of the local deal- 
erships. He en- 
tered the business 
as a dealer in 
1922 with the 
Ford line. Before 
entering the auto- 
mobile trade, 
Rihm was in the 
whelesale mer- ie 
chandising busi- : re 
ness, and he still John B. “Ril |) 
gets a kick out of was 
the fact that in a dealership. the 

is something new popping evéi 
minute. Wartime has brought ng 
experiences to him in that it brig 
not only inquiries, but sales te 
trucks, unsolicited, by telephone. é 
is not only serving his owners Ay 
an efficient service department, bag ~ 
has contracted for overhaul 
equipment for Uncle Sam. He 
present secretary of the Minne 
Automobile Dealers Assn., and# 
active in the Lions 
athletic clubs. 
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Ernest Incow (Chevrolet), Sa , - 


Francisco, Calif., was born in Chi 

cago on March 26, 1885.. After g rd 
uating from tie ~ 
University of IE 
nois in meg@hag 
cal enginee 
and law, he 
came mang 
athletics for 
university. He 
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r 
had a very® sug : 


cessful and inter 

esting experiefic 

in merchan@ 

3 lines other th 

Ernest Ingold the automebile — 
and retired 
1931. Temperamentally he was 

active to remain idle for long, an 

was sold on the idea of buying 

Chevrolet retail store in San F 


cisco in 1933, which he has Gevel-- 
oped into an outstanding operatioy 
housed in a building whichti 
erected in the last few y 
“show” place of the industry. : 
present he is a director of.the 
Anglo - California National Bank 
and is a director in the new Worl@® 
Trade Center, which in San Frah-: 
cisco is like Radio City in New 
York, only on a smaller scale. H&® 
Rides Chamine at Seana 
States Chamber of Commerce, thes, 
National Safety council and tk 
Army Ordnance Assn., vice- ~ 
dent of the San Francisco Boy's. 
Club. He is also serving in the Sg 
Francisco Chamber of Commérce. 


* * * 


JosePH N. Mircuet, (Dodge-Qiiry- ~~ 
sler), Waco, Tex., was born Jang: 
4, 1882, in Sylacauga, Ala. Afte 
spending his boyhood in nes- 
ville, Tex., Joe started working agus 
a bookkeeper in a bank in Indian~ 
territory, leaving that job to\pre- 
pare for a West Point appointment. 
After his tutor died, however, he 
went to St. Louis to secure emiploy-_ 
ment. While traveling through 
northern Oklahoma and Indianter- . 
ritory, he became interested inthe... 
automobile business, and entered 
that in 1915 as a Dodge dealer. 
Mitchell has been very activé ings 
association work, serving as vice- 
president of NADA for Region«No. 
10 comprising Texas, Louisiana ahd 
New Mexico; was a member of the 
NADA executive committee, past 
president and director of the Texas 
Automotive Dealers’ Assn. He 
served as NADA director ffem 
Texas for 10 years. His hobbies in- 
clude both hunting and fishing, 
though now he has little time for 
these means of relaxation. His war- 
time activities have included super- 
vising an dactivating and recrthe- 
ing of the 3rd Battalion, 302nd 
Ordnance Regiment and affiliated 
units in 1942. 
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O. HENRY the millions were 
in his stories...and the milltons 
responded. 


TRUE STORY —the millions are 
in its stories...and the nullions 
keep on responding. 
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What's the touch that makes the millions, the important Wage Earner millions 
of today, say, ‘‘That’s good. I want it.” ? 


Read the page from O. Henry up above. He had it. Read any current issue of 
True Story and you’ll recognize it again. 


It’s the common touch—that extraordinary ability to reflect honestly, un- 

derstandingly, simply the basic interests, hungers, aspirations of the com- 

a a mon man and his family. It is just that which gives your message in True 

In True Story Helps Readers Meet Story such responsiveness and sales power. ..whether it be about auto- 
Their Own Problems mobiles or any product. 


@ Johnny, home from war, can’t find the peace and happiness he looked forward 
to. What to do about it from the viewpoints of the Army, the doctors, the 


family, the sweetheart March issue, Page 14 FOR 25 YEARS THE WAGE EARNERS’ FAVORITE MAGAZINE 
@ How old is 30 for a woman? Too old to be eager and alive and falling in love? 
Too old for marriage? A March true story, “As Young As You Feel” . Page 24 


@ What Lenten dishes do you like? Three True Story readers tell Homemaking 
Editor, Esther Kimmel, their family favorites (and show them off in full color) 


in the new color gravure Victory Homemaker ............-.-- Page 99 seed COMMON Ween WELL INFORMED, it suse GREATEST 
FORCE TOWARD BUILDING THE AMERICA WE WANT 
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4 States Increase Truck Limits .. . 


3 Anti-Diversion Laws Enacted 
Among 14 Adjourned Legislatures 


WASHINGTON.—Of the 14 state 
legislatures adjourned by March 
17, three adopted legislation pro- 
hibiting road revenue diversion, 
while four increased the limits for 
trucks. 


This was disclosed in a compre- 
hensive summary of legislative ac- 
tivity in the 14 states, by the Na- 
tional Highway Users Conference. 


Although West Virginia passed 
an extension of a temporary gaso- 
line tax increase, none of the 14 
legislatures adopted a new boost 
as law. 


The 14 adjourned legislatures are 
Arizona, Arkansas, Georgia, Idaho, 
Indiana, Montana, North Dakota, 
Oregon, South Dakota, Tennessee, 
Utah, Washington, West Virginia 
and Wyoming. 


Constitutional amendments to 
prohibit highway diversion re- 
ceived the attention of five of 
these legislatures, with Tennessee 
and Indiana enacting such legis- 
lation. South Dakota enacted 
favorable diversion legislation, 


but not in the form of a consti- 
tutional amendment. 

Increases in limits were ap- 
proved by Arizona, North Dakota, 
Tennessee and Wyoming. 

Following is a brief outline of 
legislative activity in 11 of the 14 

states: 

Arizona—Adjourned after receiv- 
ing rebuke from the governor for 
failure to pass certain measures in 
which he was interested. He threat- 
ened to call a special session with- 
in few weeks and said that if his 
-proposals were not acted upon, he 
would call the legislature “back 
and back and back again” until 
they were. 

H. 50: increases total outside 
width limits from 96” to 102”, but 

limits actual body width to 96”; 
reduces height limit from 14 6” 
to 13’ 6”; authorizes highway 
commissioner to grant special 
right for operation of 40’ single 
trucks over designated routes and 
increases certain weight limits 
on axles; approved by governor. 

HCR 10, an anti-diversion con- 


Permacel-77 
masking tape is 
5 ways better 


yw «HANGS ON TIGHT 


w NO BUILD-UP 


ye «STRIPS OFF CLEAN 


stitutional amendment, and H. 157, 
a financial responsibility proposal, 
both failed of enactment. 

Arkansas Among measures 
passed and approved by the gov- 
ernor were S. 110, providing for 
reciprocal agreements concerning 
motor vehicle licenses and fees, and 
H. 109, providing that purchasers 
of new or used motor vehicles 
must pay 2 percent sales tax be- 
fore license tag will be issuéd, with 
credit allowance up to 2 percent if 
purchase was made out of state. 

An extra $11,000,000 appropria- 
tion was set up to make it pos- 
sible to match federal aid in the 
postwar highway program with- 
out the necessity of a special ses- 
sion. 

Georgia—In commending the leg- 
islature for its work, Gov. Arnall 
said that its greatest accomplish- 
ment was the passage of the new 
constitution and its submission to 
the people for ratification. 

Both houses passed Cates 

Highway Bill, which raised the 
pro rata share of 74 counties to 


, 


MASS PRODUCTION methods, as pictured above, enabled the Pontiaé”plam 
of the Fisher Body division to make its first shipment of the new type figh 


, Ss 


_. rocket fin to armed forces overseas within less than a month after recei 


ng a letter of intent. Arc weldi 


on the left. The fins move between the two operations 


the state average in the distri- 
bution of gasoline tax revenue. 
The original measure provided 
that every county should receive 
gasoline tax funds on the basis 
of at least 14.18 percent of its 
roads. The senate amendment 
provided that no county shall re- 
ceive less than $17,500 and the 
house concurred. 

H. 34, imposing a tax on kero- 
sene used to propel motor vehicles, 
and S. 150, providing a financial 
responsibility law, has become law. 


S. 152, an anti-diversion consti- 
tutional amendment, failed. 


Idaho—S. 71, imposing a one-mill 
tax on motor fuel, was signed. 

H. 157, increasing tax on 
diesel fuel, and H. 190, a tempo- 
rary cent increase in gasoline tax, 
the revenue from which was ear- 
marked to match federal aid 
monies, passed but were not signed. 


Indiana—-H. 160, which would 
have increased size limits, was ve- 
toed. HJR 4, the anti-diversion 
constitutional amendment, passed 
both houses. 

H. 162, proposing a compulsory 
insurance system, received no 
action, nor did H. 407, regulating 
motor vehicle dealers. S. 115, pro- 
viding for regulation of auto 
dealers by cities was killed in the 
senate. S. 38, providing for recip- 
rocal agreements, was signed. 

Montana—H. 216, a bill which 
would have permitted cities to im- 
pose a half cent tax on gasoline, 
was killed in the house. H. 219, a 
reciprocity bill, was killed in the 
senate. 


North Dakota—H. 98, proposing 
a one-cent gas tax increase, S. 180, 
H. 256 and H. 179, imposing taxes 
on heretofore exempt gasoline, all 
failed. 

S. 135, authorizing the imposi- 
tion of gasoline taxes by cities and 
counties, and H. 222, lowering truck 
mileage taxes, were approved. H. 
161, increasing combination length 
limits, also was approved. 

South Dakota—H. 70, reducing 
the gasoline tax, was killed in the 
House. This was one of only two 
such bills, the other having been 
introduced in New York. 

14, @ proposed size and 
weight increase, was killed in the 
senate. S. 259, legislation pro- 
hibiting the diversion of highway 
revenue, was approved by the 
governor. 

Tennessee—Measures passed in- 
clude SJR 15, anti-diversion con- 
stitutional amendment, S. 210, in- 
creasing gross weight from 30,000 


EXICO CITY . 


booths are shown on right and relief de! 


n troughs as shown, 


to 42,000 lbs., S. 211, incres 

maximum length to 45 feet a 

height to 12% feet, S. 758, incre 

ing gross weight of buses« fron 

20,000 to 30,000 Ibs. a 
Several local bills were int 

duced which would have regilate BY 


ae 
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and taxed motor vehicles, but they 
were either tabled on the floor qm 
died in committees. Others which, 
failed were H. 451 and H. 531, bot} 
of which proposed a refund of —_ 
paid on gasoline used for agricul* | 
tural purposes; S. 168, propos¢ 
sharing $2,000,000 annually of state” 
gas tax proceeds with municipaliz © 
ties, and H. 746, proposing a fine 

cial responsibility system. 


West Virginia—A bill proposi 
repeal of the double-deck prohib 
tion and one proposing an increased — 
length limit were not enacted. a 
111 and S. 112, proposing diversi¢ 
of drivers license revenue, and H.” 
55, proposing compulsory insuges, 
ance, failed. ' : 

H. 42, extending the penny tem- ~. 
porary gasoline tax for second@® 
ary road purposes, and H. 67 
providing for the construction of 
parking facilities by municip; 
ties, were both approved by the 
governor. 

Wyoming—H. 23, providing fé 
use of formula in determinifig pe 
missible weight and for certain si 
increases, was signed. ‘ 


An anti-diversion constitutional 
amendment, HJR 5, was wi 
drawn in the House and §. 48 
amending registration fees for t 
heavier type of vehicles, was vetoe 


Federal-Mogul 
Ups Plant Output 


DETROIT.—Feaeral-Mogul Corp. 
here, manufacturers of sleeve bea 
ings, announces that plans are 
pleted and work started on a 50 
percent increase in the capacity 
the Greenville (Mich.) plant, 

This plant manufactures automo- 
tive type bearings. The firm na 
has six fully-equipped plants work- 
ing at capacity in the productiog 
of bearings, bushings and simil4® 
precision parts for both military 
and civilian requirements. 


Transport Talk Reprinted 


DETROIT. — “Individual Initiative 
the Future of Motor Transport,” an ad " 
dress by Les Allman, vice-president of — 
Fruehauf Trailer Co., delivered at a mee 
ing of the Tennessee Motor Transpc 
Assn, has been reprinted in booklet. forn 
and is available through the Fruehauf — 
Trailer Co., Detroit. r 
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@”©)©6L TAKES CURVES PERFECTLY 


and Monterrey 


American Airlines provides swift, daily service 

for Passengers, Air Mail and Air Express to 

these important Mexican cities with connec- 
tions beyond to Central and South America. 


Call the nearest American Airlines Office 


_ AMERICAN AIRLINES % 
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Fairchild Chief Doubts 
Postwar Boom in Flying 


Car Tire Priority List 
Occupations Classified in 4 Groups to Help 


OPA Channel Reduced Stocks j 


WASHINGTON. — A preferential 
of occupations for use in select- 
ing persons to receive passenger 
ar tires has been prepared by 
A and WMC. The list will be 
used in channeling the reduced 
guiota of tires to persons whose 
Ansportation needs are regarded 
as most essential to the war effort. 
‘Jnder the new plan the number 
of eligibles is not reduced but is 
classified into four preference 
ups for the aid of local OPA 
bdards in issuing tire certificates. 
First priority, classed as Group I, 

» limited almost entirely to per- 
sons whose occupations are of 
pmergency nature, and to workers 
‘9 establishments faced with pro- 
duction emergencies. Included 
within this group are eligible phy- 


f>M Is Ready 


For Share in 


| | Peace Defense 


EW YORK.—General Motors 
stands ready to do its part in sup- 
port of any constructive and equit- 
Pyle plan of action that contem- 
plates maintaining in peace as well 
as in war a high technical standard 
eW defense equipment, Alfred P. 
Sloan jr., chairman of General Mo- 
ars, declared in a statement re- 
reased in advance of his forthcom- 
ing annual report to stockholders. 
>It has been well said time and 
again that we must win not only 
the war but the peace,” Sloan as- 
sxts. “The winning of the peace 
might be defined as the develop- 
ment of ways and means to insure 

er the years to come our eco- 
nomic, political and personal free- 
foms. The elimination of armed 
swnflict is fundamental in such a 
concept. How successfully that ob- 
factive can be accomplished we do 
bt know, but we must strive with 
all our power to that end. If we are 
B® face the realities and not take 
Another chance on being caught 
‘too late with too little,” we must 
warn from present experience and 
reverse our prewar concept as to 
he importance of military pre- 
redness.” 


pAE Plans Series 
()f Local Meetings 


NEW YORK.—Local sections of 

e Society of Automotive Engi- 
#eers have embarked on a program 
of local war emergency meetings 
to disseminate essential war-engi- 

bering information, it is announcéd 
by SAE General Manager John A. 
& Warner. 

This new series of meetings will 
continue until the end of the pres- 
mnt emergency. Plans call for pres- 

tation at one-day local section 
meetings throughout the country 
of the technical papers originally 
Scheduled for SAE national meet- 


ETY AFTER DARK 


ARROW SAFETY DEVICE CO. 
DEPT. H., MOUNT MOLLY, M. J. 


sicians, public health nurses, police, 
and employes at critical war indus- 
tries. 

Group II includes persons em- 
ployed in other essential plants and 
those whose occupations are highly 
important to the war effort. In this 
group, for example, are farmers, 
farm workers and representatives 
of management, labor and govern- 
ment who recruit for essential 
establishments. 


Group III includes such occupa- 
tions as buyers for essential estab- 
lishments and persons who travel 
to essential establishments on re- 
quest to perform necessary tech- 
nical services, such as those who 
advise these establishments on ma- 
chinery maintenance problems. 

Group IV covers all other per- 
ee eligible for Grade I passenger 

res. 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 
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great many things fell 
the floor . . 
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NINETY - FIVE PERCENT of the 
M-6 Magnetic Compass is molded of 
Tenite plastic. This compass is a direc- 
tional instrument designed for use on 
jeeps, ducks, amphibious tanks, tank 
busters, and small Navy ships. The 
compass is a product of Sherrill Re- 
search Corp., Peru, Ind. 
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By Mac Gordon 
Staff Writer 

DETROIT.—Disagreeing with 
other “crystal-gazers” who forecast 
a tremendous growth in airplane 
sales to private owners after the 
war, J. Carlton Ward jr., president 
and general manager of the Fair- 
child Engine & Airplane Corp., de- 
clared in a press conference last 
week that he doesn’t expect the 
immediate postwar volume to reach 
$100,000,000 a year. 

Here to address the Engineering 
Society of Detroit and the Institute 
of Aeronautical Sciences, Ward as- 
serted that private planes won't 
have the utility value of autos for 
a long time to come. 

He predicted that most peacetime 
private aircraft will be used large- 
ly for sports and recreational pur- 
poses. Before the war, Fairchild 
built private planes in the $7,000 to 
$8,000 class. 

“Even before the war,” Ward 
said, “the turnover of private 
owners was not large. And the 
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wartime sentiment for flying is 
certainly not a lasting thing.” 

Ward estimated that the aircraft 
industry must engage in a billion 
dollars worth of business annually 
to prove a profitable venture after 
the war. Production and disposal 
of privately-owned aircraft, coupled 
even with the transport plane mar- 
ket, will not attain that mark, he 
said. 


“The only hope for the air indus- 
try to reach that mark lies in the 
military and naval field,” Ward 
said. 


In his speech before the engineer- 
ing groups, Ward expanded on the 
proposal for a large peacetime avi- 
ation research program. 

Urging that Army and Navy 
funds be earmarked for research 
after the war, Ward also recom- 
mended that industry be “given 
the product development and 
funds to make sufficient produc- 
tion to develop a basis for the 
manufacturing technique.” 
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for your product — 


FOR ‘37,200 A YEAR 


complete ~ 


with a Symphony Audience and ° Pern Rating \ 


out on 


. so she found the 


&% treasures her son was taking to 
_ the war as mementos of his 19 


years of living.” 
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¢ From “Goodbye At The Station” by Ursula Parrott, 


a regular contributor to 


Redbook. 


If you sponsor a Symphony program, you can be sure 
that most of your audience are the kind of people who 
read. With almost any other program, you are sure to 
get a miscellaneous audience, including some who read 
with difficulty or not at all. 


How you advertise to the many millions of Amer- 
icans who do not read easily we do not presume to 
tell you. 


But in this audience of 1,500,000 (better than a 5 
point rating) you can be sure all of them not only 
can read but delight in good reading. This common 
pleasure in the fine fiction of Redbook makes this 
1,500,000 just as cohesive an audience for your adver- 
tising as any 1,500,000 whose great pleasure is daytime 
serials or barn dance music. And at least as worth-while 
an advertising objective. . 

And think of this: To dominate this 5 point Red- 
book audience costs only $37,200 a year for a full page 
in every issue — not $370,000 or $670,000. 


So shouldn’t this Redbook show be included in your 
advertising plans? Especially when this kind of adver- 
tising has so amply proved its power to build great 
advertising successes! 


While Redbook space is now sold out, we'd like to 


send you “The Rating You Can Expect in Redbook.” 
Write Redbook, 230 Park Avenue, New York 17. 


A Symphony Audience—with a Jack Benny Rating 


The 6,000,000 who buy Redbook, Cosmopolitan and American, THE 
MONTHLY GROUP, are concentrated in educated America — like a 20 
point symphony audience, if you can imagine such a thing. A full page in 
every issue of all 3 magazines is sure to make your product well known to 
this better-than-average audience. Such advertising always has! And this 
program to 1/Sth of America costs only $160,000. 





San Francisco 
Tightens Rules 
On U. C. Dealers 


SAN FRANCISCO—An ordi- 
nance providing a stiffer registra- 
tion fee and increasing the bond 
required from $500 to $2,000 for 
used car dealers was passed here 
last week by the Board of Super- 
visors. 

Used car dealers under the ordi- 
nance will be obliged to pay a $250 
registration fee in applying for a 
city license to operate, of which 
$200 will be refunded if the appli- 
cation is rejected. 

Passage of the ordinance came 
after Les Vogel, representing the 
Motor Car Dealers’ Assn. of San 
Francisco, said it was proposed to 
regulate “fly-by-night” dealers and 
that it had the backing of the State 
Board of Equalization and the Bet- 
ter Business Bureau. 

Thomas Trodden, representing 
the San Francisco Garage Owners 
Assn., opposed the increased fees 
as “unjustified,” and asserted “this 
ordinance is not intended for the 
benefit of the public.” 


AUTOMOTIVE NEWS, APRIL 2, 1945 
How Auto F actories View 


NADA’s Program 


C. M. DICKINSON (right), Dodge-Plymouth dealer at Lubbock, Tex., confers 


with 


L. A. Dealer Guilty 


Of Coercion Gouge 


LOS ANGELES. — Criminal 
charges of forcing a used-car pur- 
chaser who wished to pay cash to 
finance a purchased car resulted in 
conviction of Ray Johnson, co- 
owner of Hendrickson Motor Co. 
here. 


Jack Dunn at the Dodge factory during a recent visit. 


Johnson was found guilty by a 
federal jury in U. S. district court. 

The plaintiff testified that he 
offered to pay cash for a late model 
car and was told by Johnson that 
he could not sell for cash. Finance 
charges added brought the cost of 
the car $108.75 over the ceiling 
price, according to testimony. 


There are profit-making opportunities 
in AN Want Ads. See inside back-cover. 


ni does it-in Philadelphia 


One newspaper effectively, economically covers Philadelphia — 


third largest market in the nation. That one newspaper's circu- 


lation, over 600,000, goes daily into nearly 4 out of every 5 
Philadelphia homes. And that one newspaper is The Evening 
Bulletin—leading newspaper in Philadelphia—and in all 


America for evening circulation. 


In Philadelphia—nearly everybody reads The Bulletin 


(Continued from Page 1) 


sions have been completed and I 
now am going to call on the vari- 
ous sub-committee heads to report 
to you the results of their confer- 


ences: 


* * 


ak 
FORD 

A. J. Dingeman, Ford dealers 
from Oxnard, Calif., who contacted 
the Ford Motor Co. 

Dingeman: Gentlemen, you have 
heard the statement of policy just 
read to you, and I have had the 
pleasure of contacting the Ford 
Motor Co. in relation to the Ford 
dealers’ angle of this, and I want 
to state the conferences I had with 
them were very fine and I was cor- 
dially received. 

I have their statement of policy 
in reply to ours that has just been 
read. I am not going to elaborate, 
but give you the actual conversa- 
tions that I had with Jack Davis 
= to our statement of pol- 
cy: 

1. Manufacturer’s Statement of 
Post-War Policy.—1940 and 1941 
sales performance will be used for 
the percentage figures when pro- 
duction is resumed, reserving 15% 
for territory conditions. 

Now, that territory condition, as 
you know, the population is chang- 
ing from one location to the other 
on account of the war effort, and 
we do not know how it is going to 
get back in replacement. 

2. Increased Costs require Larger 
Discounts._No changes contem- 
plated. 

3. Develop equitable Parts and 
Accessory Policy through Factory- 
Dealer Conferences.— No change 
until OPA permits changes in price 
and that is being considered now. 

4. No Fleet Owners Parts Dis- 
counts.—Question the wisdom of 
this. It is obvious that if dealers 
— sell them, some other dealer 
will. 

5. Creation of Board to consider 
Cancellation or Termination Ap- 
peals.—After reading that he made 
the statement: “We are going to 
have a continuing selling agree- 
ment.” That is the present set-up. 

6. New Policy to protect Dealer’s 
Heirs.—They should and will be 
given opportunity to make good. 

7. Dealer to be reimbursed for 
Lease obligations upon cancella- 
tion or termination of Selling 
Agreement.— No provision made 
and none going in contract. 

8. Manufacturers appoint Dealers 
in proportion to Sales Potential.— 
Thoroughly in accord with recom- 
mendations. 

9. Limitation of Sales to Dealers 
area.—Now have a provision, only 
enforced when internal conditions 
justify. 

10. Manufacturer sell only 
through Enfranchised Dealers.— 
Fully in accord. 

11. Adjustment on old models.— 
Will handle when time comes, that 
will be equitable to dealer, and 
manufacturer. 

12. Manufacturer ship only on 
consent of Dealer.—Fully in ac- 
cord with the idea. 

Harold Lanphear: Will you read 
No. 5 again, please. 

Dingeman: “We are going to 
have a continuing agreement.” 

I can say, although the thing is 
in its process from a cancellation 
angle, gentlemen, I do not think 
the Ford dealers are going to have 
too much to worry about. In the 
past, we know if you did not part 
your hair right, or somebody did 
not like you, they might come along 
and cancel your contract, but that 
thing has changed since Jack Davis 
went back into Ford Motor Co. He 
knows the dealers’ angle as well as 
the manufacturers’ angle, and he 
has been pretty close to the dealers 
since 1927, and he is willing to 
work with the dealers as far as it 
is possible to go. He has the back- 
ing of Henry Ford, II, who seems 
to give him a lot of leeway. 

Summerfield: Thank you, Mr. 
Dingeman. . . . I am now going 
to call on E. J. Schroeder, from 
Saginaw, Mich., Packard dealers, 
who is a member of the sub-com- 
mittee of the Post-War Planning 


swer any questions they care 
ask him. 4 


ea + . 
PAC 
1945. 
Dear Mr. Ledterman: 


I have been informed by” Af 


Summerfield of NADA that I was 
appointed as a member of thes ! 
committee of the Post-War Plan- 
ning Committee of the Nationg 
Automobile Dealers Associat. 
I informed Mr. Summerfiel 


ee 
to 


This letter was written Jan. # - 


ae 


ser 


that) © 


id 


a 
Ss 


is 
a 


it abd 


I would accept, and was advised tou. 


contact the sales department 
Packard Motor Car Co., which 
have done, with reference to th 
twelve suggestions made by NAD 
as of Oct. 23, 1944. 

1. Packard’s plan of postws 
distribution will be on the basis ¢ 
1941 distribution; eighty-five per- 
cent of the postwar cars will } 
allotted to all the old dealers an¢ 
fifteen percent to the new. 

2. Discounts have been increas¢ 
some, and dealer’s contracts wi 


program Studebaker and ,Na 


a 
Brie, 
ae 


t 
Ss 
J 


Fuad 
be retroactive same as before which gg 


~~ 


have followed and mentioned in © 
their report of increased discountg.4 


I find Packard’s policy along thi 
line very satisfactory. 

3. Packard factory is making 
every effort to expand the distribd 
tion of parts through their enfran- 
chised dealers. They are also work 


ing on an additional discount pro" ™ 
gram so that they will be competi- 7 


tive with all independents. 
4. Packard does not suggest gi 


ing discounts to fleet owners or in- ~ 


surance companies when parts ¢ 


installed in a dealer’s shops The ~ 


only reason for this having beer 
done in the past was because« 


the pressure brought on by com- || 


petition from other manufacturers 
They are thoroughly in accord wit 
the NADA on this suggestion. 

5. Packard’s new franchise c: 
for a two-year period, and shall-# 
terminated only for just catise. 

6. This is and will be carrie 
out as mentioned in this bulleti 


to the best advantage to the dealers 


heirs and estate, and will coopers 
in every way to make a s SS- 
ful liquidation of the business of 
the deceased dealer. They are f 

in accord with this suggestion. 

7. There is nothing in a Pack- 
ard Dealer’s selling agreement 
case of the cancellation of dealer 
obligations under his written lease 
They claim that there are son 
selling agreements written up in 
this manner which carry too man 
loopholes, and say that there is 
definite statement in a selling con- 
tract that binds the manufacturerg. 
to live up to this paragraph in the 
selling agreement. They afe not 
sold on entering anything into thei 
contract that could not be cz o 
out without a lot of litigation. 

8. Packard has made a ve 


thorough survey to see that each 


and every dealer will have a large 
enough area so that it will not in 
terfere with his sales potential’ in 
an area which has been allotted 
to him. 

9. Dealers are required to,con- 
fine sales to their own area, ang, 
proper infringement penalties hay 
already been taken care of. 

10. Customary vehicle discounts 
are given on all Packard cars and 
additional discounts will be given 
on all extra items such as radios 
heaters, spot lights or whateve 
items are attached that cal] for 
additional discounts over the regu 
lar vehicle discount. 

11. When new models are intro- 
duced, the factory will reimburs 
the dealers for the loss of super- 
seded models except demofstra- 
tors. Simliar policies carried ou@® 
on price reductions. ; 

12. Packard will mutually ag 
on the probable potential of 3 
dealer’s territory, and will only.ship 
vehicles with the approval “ang 
consent of their respective dealers 

13. Sales at all times will .only 
be made through Packard’s en 
franchised dealers. This questio 
was brought up at one of#our 
Dealers’ Council meetings and th 


Committee, who will talk to you!‘actory was in complete accord 


about his conference with the Pack. 
ard Motor Car Co. Mr. Schroeder 
has had a very severe cold since 
being here and he can hardly speak 
out loud, so he asked me to read 
his report for him. I will be glad 
to do it, if Mr. Schroeder will an-' 


with the dealers having complete 
contr] of sales. I believe that thi@ 
shoul be carried out by all other 
manufacturers. 


(Testimony of General Motors, 
Studebaker and Chrysler subcom- 
mittees will be published April 16.) 





a 


At Cost of Efficiency? tes 
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‘NERB Foremen Ruling 
ue to Spur Drive 


(Continued from Page 1) 


Washington, Packard attorneys as- 
serted that not only would the case 
=be taken to the Supreme Court if 
adverse decision were given, but 
it would be necessary to appoint 
jew supervisory employes to per- 
form the function foremen have 
historically performed. 

Industry’s argument that fore- 
men are a part of management was 
rejected in the majority NLRB re- 

Brort, which held that present-day 
foremen are more the “traffic cops” 
of industry than the independent 
and policy-making foremen of the 
1900's. 

= In reply to this, it was pointed 
out in a local newspaper that 
stripped of his authority, “the 

=o traffic cop is no more effective 
than the corner lamp post.” 

NLRB Chairman Harry A. Millis 

-gand Member John M. Houston held 
for the union in the two-to-one de- 
cision, with Member Gerald D. 
Reilly charging that their decision 
smacks of a peace -at- any - price 

a policy. 

Millis and Houston held that at- 
tempts to deal with organization of 

=—foremen outside of the collective- 

’*bargaining statute had resulted in 
20 strikes in which 669,156 man 

-™ days were lost since the Maryland 
case. More than 96 percent of the 
man-days lost occurred in strikes 

-#for recognition. 

The NLRB directed that an elec- 
tion be held within 60 days at the 

—¥ Packard plant. 
Industry has consistently fought 
organization of foremen, with one 
“¥spokesman asserting that such 
unionization would result in indus- 
sm trial anarchy. Industry looks on 
foremen unionization as one more 
step in the process by which man- 
“& agement believes unions are trying 
to usurp management’s functions. 
Faced with the accomplished 
=) fact, however, industry will try 
to make the best of the situation. 
For instance, FAA has had a con- 


AUTOMOBILE 
DEALERS 


Opportunity 
for 


Profitable 
Turnover 
“Ever-Ready” 
Portable Milker 


Farm Labor Shortage 
has created tremendous 
demand for Portable 
Milking Machines. 
pes fata litera- 


ture furnished free. Now sold 
successfully by many car dealers. 


Territories Grante’ 


Dairy Supr‘Y Co. 


tract with the Ford Motor Co. for 
a year. While officials decline to 
comment on results of that rela- 
tionship, outsiders close to the 
situation believe operation of the 
contract is running fairly smooth- 
ly. They point out, however, that 
FAA no doubt is doing its utmost 
to make a good showing at 
Ford’s. 


* * * 


Two automotive leaders, Paul 
Hoffman, president of Studebaker, 
and E. J. Thomas, president of 
Goodyear, were named to the new 


joint committee to promote labor- them on the highways. Blind as ———_ he can remem 


le apart from radiator to rear axle and put ; 
than he found it. Sporcic does everything The directors elected Martin 


charter signed by Eric Johnston, | that any other mechanic does in the service departmen 


‘ burgh mechanic can tear an automo 
management cooperation under 4a| it back together again in better sha 


HE HAS NEVER seen an automobile, but Bill Sporcic has kept hundreds of 


labor-industry relations. 

The purpose of the committee is 
to convince economic groups that 
each has an equal interest in a 
prosperous postwar America. 

The adherents recognize, the 
charter says, each other's rights— 
management control and a fair 
profit on one side and the right of 
collective bargaining on the other. 


Electric Auto-Lite 


Directors Named 


TOLEDO, O.—Royce G. Martin, 
president of Electric Auto-Lite Co., 
announces the following directors 
were elected at the annual stock- 
holders meeting here: Royce Mar- 
tin, chairman; J. C. Clark, Byron 
A. Fay, W. V. Flood, G. M. Jones 
jr., D. H. Kelly, R. M. Lake, Parker 
Newhall, Russell McGee and H. E. 


ber, the 25-year-old Pitts- | Talbott. 


of the Squirrel Hili| Chairman of the board, with Kelly, 


president of the United States C. Auto Sales Co., De Soto-Plymouth dealer in Pittsburgh. He grinds valves, in- | executive vice-president, and Flood 


stalls new rings, overhauls carburetors, relines brakes. Here 


of C.; Philip Murray, head of CIO, | his seeing eye dog, “Skipper.” 
and William Green, of the AFL. 
The work of the committee in 


Recognize these fellows? 


You might say, “Why, yes. There are 
a lot of men just like them in this 
organization. Fellows with responsible 
jobs. Great guys!” 


Your best dealers would be likely to 

answer this way: ‘These fellows are 

my best prospects, year after year. 

Men who buy a car the way they buy 

a gun or a trout rod. Men who know what they want and have the 


means to buy it!” 

Both answers are right! No single group furnishes the anwmobile 
manufacturer with hotter prospects—with better eustomers—than 
the bred-in-the-bone sportsman. 

He’s easy to reach, too. Every mon*"+ all year round, more than 


implementing the charter will, of 
course, prove whether the charter 


remains a gesture of goodwill or 
becomes a springboard for better 


e is shown with | vice-president and comptroller. 


There are profit-making opportunities 
in AN Want Ads. See inside back-cover. 


350,000 sports enthusiasts buy and 
read Sports Afield Magazine. They 
read Sports Afield’s advertising pages 
as avidly as the editorial content, be- 
cause sO much of it relates to hunting 
and fishing. That’s what makes this 
great publication also a great adver- 
tising medium—especially for automo- 
biles. For to the true sportsman, a car 
% as much equipment as a rod or gun! 


Better get in Sports Afield now. Space is getting scarce, because 
that 350,000 ABC Guarantee, the largest in the history of 25c out- 


door publications, plus today’s lower basic advertising rate make 


Sports Afield a “buy” that smart advertisers are snapping up! 


ee) aw Vitale 
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Hudson 


(Continued from Page 1) its 
distributor and zone organizatiqn «a 
personnel. The advertising - 
merchandising personnel idea is JS 
looked upon as a forward step 
aiding retailers at the local lever™™* 

Hudson is currently signing up _ @ 
new dealers on a quality-d - 

basis, with definite franchis® Te= a 

quirements covering finances, > 

merchandising ability, facilitie 
stocks, etc., Pratt said. Old deal- ~| 

ers are being qualified on the, 2. 

same basis, he pointed out. 

Hudson officials, including Pratt, 
M. M. Roberts, advertising ang ogee 
merchandising director, T. H.Star “s 
baugh, service director, and C. C. © 
McKellar, parts and accessory Me_uasiem 
chandising manager, are just co 
cluding a series of cross-country 33 
dealer meetings. Discussed at th 
sessions were distribution, “parts ~ 
merchandising, service, advertising, > 
new uniform signs for dealership 
and a new sales training program — 


tie! for retail salesmen. os 
od In a booklet, titled “When _ Autd 
: mobiles Can Be Built Again, Hud- ~ 
son Will Be Ready,” just off thoes a 
press, the company is pointing o wr 
“ to stockholders and dealers the 3% 
ees highlights of its postwar prograry 2 
The booklet points to Hudson's self ie 
contained feature, under which the 
company has built its own moto 
bodies, clutches, controls, axles, 
transmissions and many other ma-. 
partments.” These will cover busi- 
ss ness = —- —e and 
« Ps remodeling p service parts 
Were Markets are a combination of people Mime | and accessory merchandising, 
5 hy eee Shc pee: Advertising plans contemplate, 
and iis FW tR eel es 2 bal 






Peed 

















THIS IS ONE of the stand 1 
‘“‘zeon”’ signs Hudson is recommending _ 
for its dealers. 


an average of 271,312 cars annually” 
for five consecutive years and in | — 
= one model year a total of 300.5 6 
Peo cars, it is stated. 
% When manpower permits, o 
booklet says, “our plans call f 
regular contact by trained spe- 
cialists who will bring to dis 
utors and dealers the best, m 
effective programs and 
available for use in various de- @ijaie- 





jor parts. The company produ 
co bY full coverage in national magaziz 
a Louis and and newspapers, plus local adver- —. 
- tising programs covering NCWS- gies 
paper display, mailing campaigns 
and showroom displays. In ‘addi- 
tion, a liberal cooperative adver-g@ 
tising plan will make local fund 
available for newspapers, billboards 
and radio, the booklet declares. <a 
Iowa Legislature Raises 
Gasoline Tax to 4 Cents aN 
Legislation increasing Iowa’s Yn = 
oline tax rate from three to four 
cents a gallon was given final pas-@iaie 
sage by the state legislature and 
sent to the governor. 
The senate concurred in a house@iagiee 
amendment under which  three- 
fifths of the proceeds from the ®ne- _ ~ 
cent increase would go to secondary Gis 
roads and two-fifths to cities and ‘ 
towns. 
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1 WANTED : 


: 19,074 NEW AUTOMOBILES! : 


Keep this eae opportunity e 
aA me 






Hessians deen eaneietencaneisiaiieientetenianaann 


@ A recent conservative survey shows that 
19,074 new cars will be bought in Buffalo as - 
soon as new Cars are available. At an average 
; P ef of $900.00 per car this represents an expendi- 
A ture of $17,166, 600! This is a very consefva- ge 
tive estimate because there were 207,564 sc 
| automobile vehicles registered in Erie Cousty 


when the war started. Most of these must be 
replaced. ong 


You can best reach this potent market 
THE a 


7 TTLE Mag 


Seattle,11, Washington 
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HELP WANTED 


PARTS DEPARTMENT MANAGER. Pres- 


a 


ent parts sales volume $75,000. Excellent 
possibilities for substantial increase under 
good managementship. Permanent post- 
war position for aggressive and ambitious 
manager. Write, giving qualifications, 
references and salary to start. Hammond 
Jones Chevrolet Company, Lakeland, Fla. 


~CHEMIST — AUTOMOTIVE PRODUCTS— 


= 


Knowledge of sound-dampening, adhe- 
sives, saturated felts desirable. Must be 
capable of supervising group of Automo- 
tive Products Chemists. Company has ex- 
cellent postwar future. Wonderful oppor- 
tunities for right man. Location—Metro- 
politan New York Area. Send complete 
resume including draft status to Box 897, 
c/o Automotive News, Detroit 26. 


FLORIDA LINCOLN-MERCURY DEALER 


y 


needs two Ford trained mechanics. Well 
equipped shop enjoying nice volume, with 
excellent future. Write E. A. Stebbins, 
Central Florida Motors, Company, 100 
W. Jefferson Street, Orlando, Florida. 
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Roe SEIS ee ae ae le 


Reaching an estimated 50,000 readers engaged in all branches of the automotive industry from Maine to California. Low Retes: 


TEN CENTS (10c) PER WORD fur onc insertion or 25¢ per word for 3 insertions. Cash in advance. Count initials and groups of 


numbers as one word. Ads may be signed with your full name and address at regulcr rates, but if signed ‘Box No TEL 


care of Automotive News 


ted ieott Malt tal Pal et fa tome 1- banat 4 th a tom Olt d+) ae 


Detroit 26, Mich." 


$7 per inch, per insertion 


Prt mel it ORM Imi til UM mie te kil leas | a ie ee 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 


NEW CARS WANTED 


NEW 1942 BUICK SPECIAL or super club 


coupe or sedan or °42 Lincoln Zephyr. 
George H. Welsh Mtr. Inc., 420 Ward 
Parkway, Kansas City 2, Missouri. 


A 


WE SELL, BUY and TRADE 


BUSES FOR SALE 
Buses of 


hand. Call, 
Chevrolet Co., 
quarters, 312 E. 6th St., Parkway 4880, 


ACCESSORIES FOR SALE 


VENTALARM 


GAS TANK SIGNAL 


Standard Equipment 
on PACKARD Clipper 


Atk the Wen Who Fild Them 
e 


SCULLY SIGNAL COMPANY 


SO FIRST ST.CAMBRIDOCE 4. MASS. 


BEN FISHEL AUTOMOBILE 
AUCTION COMPANY 


SERVICE SALESMAN with capabilities 
beyond opportunity in present connection, 
to become service manager of expanding 
Chrysler products distributor in Atlantic 


NEW CARS FOR SALE 
NEW 1942 WILLYS (Americar) FOR 


Cincinnati 2, Ohio. 


IF INTERESTED IN USED BUSES, both 
school and adult type, we have them for 


EQUIPMENT FOR SALE 


ONE ALLEN ELECTRIC CABINET COM- 


—_ 


Seaboard city. Our organization knows 
of this ad. Replies treated confidentially. 
Box 907, c/o Automotive News, Detroit 26. 


AUTOMOBILE PARTS MAN, General Mo- 
tors experience. Top salary. Excellent fu- 
ture. Permanent. Consideration given to 
personal moving expenses if hired. In 
business over 30 years. Write Manager, 
Buick and Cadillac Dealer, 1500 K. 
Street, Sacramento, California. 


“WANTED: EXPERIENCED PARTS 


a 


SALESMAN. Exceptional opportunity for 
right man in young growing organization. 
Modern fast growing city of 48,000 cen- 
trally located in new irrigated country 
with extra large trade territory. Give 
qualifications in first inquiry. Dickinson 
Motor Company, Dealer & Distributors, 
Dodge - Plymouth, Dodge Job - Rated 
Trucks, Lubbock, Tex. 


SS ERVICE MANAGER for 25 yr. old Stude- 


baker organization now doing $6,000 
Labor Sales per month which can be in- 
creased to $10,000 per month. One of 
largest and most modern plants in East. 
Large factory parts depot in same build- 
ing. Excellent living conditions in City of 
1,000,000 containing over 3,000 Stude- 
baker owners. Man under 50 with back- 
ground of successful management expe- 
rience can earn $400 per month plus 
bonus. Bob Fleigh, Inc., 242 W. 29th 
Street, Baltimore 11, Md. 


POSITION WANTED 


egFACTORY REPRESENTATIVE, 15 years’ 


successful selling to New England Auto- 
motive Jobbers, Distributors, and Spe- 
cialized Service Stations, is interested in 
new lines. Automotive Parts, Tools or 
Accessories. Box 900, c/o Automotive 
News, Detroit 26. 


PARTNERSHIP 


ACTIVE, AGGRESSIVE MANAGER to take 


complete charge Pennsylvania 300 car 
Ford dealership. Must be familiar with 
all phases of the business and capable to 
conduct entire dealership without assist- 
ance of present owner who has vither in- 
terests. Qualified man should be able and 
willing to make token investment, only 
to show good faith and in return will be 
extended privilege to regularly purchase 
a larger interest from profits alone. Give 
complete record of experience in first let- 
ter. Box 898, c/o Automotive News, 
Detroit 26. 


SALE. 4-Door Deluxe Sedan. Retail ceil- 
ing. Carl B. Woodford, Weston, W. Va. 


FOR SALE—Approximately 100 new cars. 


Write Box 904, 
Detroit 26. 


USED CARS WANTED 


SEVEN PASSENGERS, limousines, large 
fives; cars must be _ clean. Prices 
reasonable. McCLINTOCK - CADILLAC, 
Lansing, Mich. 


c/o Automotive News, 


WANT 1939 to 1942 CARS, regardless of 


condition. Sam Greenfield, 6700 Euclid 
Ave., Cleveland, Ohio. Henderson 0232. 


FIRE JOBS WANTED. ’41 and °'42 only. 


Write or wire complete description of car 
and fire damage. Worth Motors, Inc., 19 
Grand Ave., Englewood, N. J. Att. Mr. 
W. W. Stillman. 


USED CARS FOR SALE 


1942 PLYMOUTH—4-Door Sedan. Complete 


upholstering and trim. Good condition. 
Feiler & Johnston Motor Co., 619 Penn 
Avenue, Wilkinsburg, Pa. 


100 CARS AVAILABLE at as is Hartford 


Ceiling Prices. These cars are in aver- 
age condition, good assortment of mod- 
els and types. Immediate freight ship- 
ment can be made. Ask for L. Snow, 
Capitol Motors, Inc., 368 Main St., 
Hartford, Conn. Phone 7-8144. 


CARS AT WHOLESALE 
100 CAR STOCK 
GOOD LOADING 

FACILITIES 
OHIO’S LARGEST 
WHOLESALE 
AUTOMOBILE 
DEALERS 


at 10:80 a.m. 

Every Tuesday — Rain or Shine 
Used Cars and Trucks On Hand 
At All Times 
FOR DEALERS QNLY 
WE BUY WE SWAP WE SELL 
COME BUY COME SELL 


Phones 127-128-591 
2112-14-16 Sycamore St. 
Cairo, IL. 


! 


TRUCKS WANTED 


NEW FORD TRUCKS Wanted Immediate- 


ly. George H. Welsh Motors, Inc., 


WANTED—% 


Pa. 


CHEVROLET DEALER 


420 
Ward Parkway, Kansas City 2, Missouri. 


or 1 ton Panel or Express 
truck, any make. Write giving details. 
Westinghouse Electric Company, Sharon, 


Will buy any amount new 1944-45 Chev- 


rolet trucks. Call or wire 


Cornelsen Motor Company 
118-17 So. Main Street 
Fairview, Oklahoma 


Ford Dealer 


immediate delivery. Advise your needs. 
BADGER BODY MFG. COMPANY, 2719 
Cuming St., Omaha, Nebraska. 


NEW FORD BUS, Model 494T, equipped 
with Model 4209 Deluxe Superior Pioneer 
body. Answer Ford Dealer, Box 901, c/o 
Autemotive News, Detreit 26. 


1936 CHEVROLET 12 PASSENGER Sedan 
Bus, 1941 Chevrolet 12 pass. Sedan Bus. 
1936 Oldsmobile 12 pass. Sedan Bus. Two 
715 Yellow Coaches, 20 pass. Less than 
“as is’’ ceiling. McLaughlin Bus & 
Equipment Co., 1224 No. Main St., Prov- 
idence, Rhode Island. MAnning 5852. 


1945 CHEVROLET BUS, NEW-—33 adults, 
destination sign, side emergency door, 3 
heaters. Also, 5 late model used school 
and passenger buses. Prices and com- 
plete description mailed on request. S & 
S Chevrolet Co., Thompsontown, Pa. 


TWO BRAND NEW all steel Deluxe 60-78 
passenger ‘‘Blue_ Bird’’ school buses, 
mounted on 1945 Ford 100 HP chassis, 
f.o.b. Jacksonville, Florida. These are of 
one-piece riveted, welded, box-type con- 
struction for safety—first, last and al- 
ways. They are sturdy, roomy, well ven- 
tilated and with snug fitting windows 
and doors, with economy, deluxe beauty, 
luxurious comfort, long life and low up- 
keep. These bodies do not-meet competi- 
tion, they exceed competition, meeting 
all of Florida’s rigid State qualifications. 
These are our total available body quota. 
Write or telephone, Donald Neese, 1917 
Biscayne Boulevard, Miami 36, Florida. 
Telephone 9-2757. 


PARTS WANTED 


FRAME ASSEMBLY for 1940 Plymouth, 
new or used. Write MOORE MOTOR 
COMPANY, Morristown, Tennessee. 


WANTED—1939 BUICK ‘‘80’’ Roadmaster, 
4 Door Body. Automotive Sales Co., 1301 
E. Broadway, East St. Louis, Illinois. 

BODY WANTED for 1941 Cadillac 61- 
Sedanette or 4 dr. preferable. Write or 
wire Milton Wilson, 2044 Arthur Ave., 
Chicago, Illinois. 


PARTS FOR SALE 
USED AUTOMOBILE and TRUCK PARTS. 


Southland Iron and Metal Co., P. O. Box 
868, Norfolk 1, Va. 


1941 


FOR 


PLETE. Consists of Coil Tester, Volt 
Meter and Ampere Tester, Spark Plug 
Tester, Condenser Meter, Fuel Pump 
Tester, Vacuum Tester. One Distributor 
Machine with attaching parts. All equip- 
ment in good condition. For sale at rea- 
sonable price. Contact Stephenson-Wilson, 
Inc., Durham, North Carolina. 


USED 1941 INDIAN MOTORCYCLE DIs- 


PATCH CAR—Hydraulic hoist, Kerrick 
Kleaner. Ben Feferman Motor Sales Cor- 
poration, 602 S. Michigan, South Bend 
11, Indiana 


INDIAN 3 WHEELER MOTOR- 
CYCLE—Good shape, excellent tires, low 
mileage. Progressive Motor Sales, 3417 
Reading Road, Cincinnati 29, Ohio. 


FOR SALE—Kent Moore front end align- 


ment machine. Must sell for heavier 
rack. Philadelphia Motor Car Co., 1155 
S. Broad St., Philadelphia 47, Pa. Fulton 
4400. 


HARLEY-DAVIDSON, heavy duty three- 


wheel delivery motor cycle, towing at- 
tachments for delivering cars. Summer- 
field Chevrolet Company, 2712 No. Sagi- 
naw St., Flint, Michigan. 


SALE—BEE-LINE frame and front 
end alignment machine, a real money 
maker at a bargain price. Bannock Mo- 
tor Co., Pocatello, Idaho. 


ON HAND 


BUMPER JACKS—new improved 


deluxe screw type, will fit all 


cars. $3.25 ea., lots 50 up 


TIRE PUMPS—deluxe construc- 


tion, heavy a attractively 


finished, signet band handle.... 2.2. 


FLOOR MATS—Genuine rubber, 


heavy felt back, front universal 
will fit all cars and trucks, 
large sizes will fit rears. 


”*x41"’x56”’ fits cars to 
front and rear ‘ 


C—54’’x40’’x62”’ fits front and rear 


tor 


Mayflower Motors, 
Inc. 


ARE YOU LOOKING FOR YOUNGER 
MAN? Want management responsibilities 
in new car dealership with substantial 
financial interest. Experience includes 
dealership sales experience, also 7 years 


Will purchase any amount 
new Ford trucks at New 
York City retail, less 5%. 


FOR SALE—New 1942 Chevrolet parts (re- 
moved from new vehicles). Doors, Trunk 
Lids, Upholstery, etc. for Town Sedans, 
5-passenger Coupes, sedan deliveries and 
half-ton panels. 50% to 80% off list. 


GRILLES—New, a fit, 
all are original in appearance. 
BUICK, 1941—Sets $32.50; 1940 pr. 26.50 
1939 ’ 25.00; 38’s pr. 24.00; 37’s 22.50 
DODGE, 1936—Pair of fronts, no 


directing national automotive sales or- 
ganization, managing individual and 
chain of retail automotive stores. Pres- 
ently managing large sales organization. 


328 W. Market St. 
AKRON, OHIO 


Inquiries from Dealers 
within radius of 500 miles 
from New York solicited. 


Write for complete list and prices. 
CURRY CHEVROLET, 3300 Broadway, 
New York City. 


OLDSMOBILE, 


center bars 
1939—4-piece set, 
2 fronts, 2 fenders 


Am 37, college graduatg, married, 2 chil- 
dren. For interview write Box 908, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 


WANTED TO BUY. Passenger car agency 
anywhere in U. S. Please give full in- 
formation. Confidential. Box 889, c/o 
Automotive News, Detroit 26. 


2.50 
PLYMOUTH, 1937—Frt., complete 8.00 
1942—pair .90 
PONTIAC, 1940—Front, pair 
1939—Center, all series 
FORD, 1936—$10.30; 1937—$13.75; 
1939dx—$16; 40dx—$12.50; 4idx $10.50 
CHEVROLET, 36-37 pass., $6.40; 
37 truck, $7.00; 39-40 truck, $7.25; 
41 pass., $7.25 


WATER PUMPS, Chevrolet—37-42 4.50 
35-42 Chrysler, nore. Plymouth 4.90 
Deluxe type aqua tite seal, list $8 up 


KING BOLT SETS, complete, 
a an equipment. 
FORD, 1 31 A.B. 32 to 34 V8 
35-36, 37 to 41, all 42’s 
CHEVROLET, 1929 to 34 Master, 
$1.50; 1933-36 Standard 
1931 to 42 1%-ton Truck, 1934 to 
38 Knee Action 
PLYMOUTH 1934 and 39 to 42, 
830647-64268 on 
1937 to 41, 830648 


KNEE ACTION ARMS, Chevrolet, 
34-38 kit with gaskets, bush.... 3.1 


BEARINGS 45% OFF, new Fafnir, 
Timken, Hyatt, New Departure. 


FOR SALE—1941 Packard Clipper Fordor 
skeleton body, bonnett all fenders. Ready 
$350.00. Todd Packard, Plattsburg. New 

WHOLESALE 18 OUR BUSINESS. Auction 
sales 1:30 PM EWT every first and third 
Thursday. Can arrange truck shipment 
in lots of four up to 400 miles. Let us 
put you on the mailing list. We buy 
complete stocks anywhere in the mid- 
west. We sell at as-is prices anytime. 
Capitol City Pontiac Co., 235 S. Grand 
Ave., Lansing, Michigan. 


WANTS TO BUY WHOLESALING 1939 to 1942 CARS. Sam 
DEALERSHIP Greenfield, Auto Merchandiser in Cleve- 


land, Ohio, for over 25 years. 6700 Euclid 
Ave., Henderson 0232. 

Young man with cash and 15 years’ 

management and sales experience 

in the wholesale and retail gasoline, 

tire and automotive fields wants to 

go into business for himself. 


INGS. 1941 — $1.10 each. 

each. Universal fits left or right. Chrome 
painted, 20 gauge steel. Thomas D. 
Guinan, 407 Hubbell Ave., Syracuse 4, 
m. Y. 


Lasky Motor Car 
Corporation 


MISCELLANEOUS 


CRANESHAFT & 
JOHN P. HUGHES MOTO 


801 Commerce 8t., Lynchburg, 


FORD DEALERS—For Sale, one Illutrovox 
Junior Film and Sound Projector with 16 
Sale Films and 16 Recordings. Address 
Brooks Bros., 377-381-391 North S&t., 
Meadville, Pa. 


90 Montrose Avenue 


Brooklyn 6, N. Y. 
2.00 


1.50 
2.00 
2.00 


WANTED TO BUY 
All Makes and Models of New 
Trucks, 


Also New Bus Chassis. 


BEN FISHEL AUTO COMPANY. 
2114 Sycamore Street, Cairo, Tuznois 
—Ee 


FOR 
IMMEDIATE SALE 
Will buy gasoline, tire or automo- 


tive dealership or distributorship ¢ 
outright or become partner with x 


privilege of buying balance later. 
Replies will be held in strictest con- 1942 Hudson 4-Dr. Sedans 
All.6 Cylinder Units 


fidence. 
Write Straight 6s, Deluxes, Supers 
Department 834 ° 
Room 800, Bulkley Bldg. 
Cleveland 15, Ohio 


FOR SALE—Two 35 MM Siidefilm Projec- 
tors, like new. Wilcea and Chesley, Man- 
kato, Minnesot2- 


RADIO AERIALS—Side mount, 
66’’, 3 section, shielded antenna, 
prewar quality 


FORD HEADS—60 Hp. Aluminum 
85 Hp. Cast Iron and Aluminum 

Passenger and Truck 1932-42— 
Prices on Request 


TRANSMISSION-GEARS-CLUTCHES 
Genuine Perfection—Reg. Trade Disc. 
All Prices F.O.B. Cincinnati, O. 
Reference—Dun & Bradstreet, 
Peoples Bank. 


AUTO PARTS EXCHANGE 
1118-20 Race St. 
CINCINNATI, OHIO 


FOR SALE 
Alloy Steel 


Rounds, Hexagons, Squares 
AMS SAE Specifications 


Immediate Shipment 
Ohio, Penna., N. Y. Stocks 


7TRe KS FOR SALE 


77244 FORD THORNTON TANDEM 
TRUCKS; 30,000 lb. GVW, 4,200 miles 
and 8,400 miles. No release necessary, 
OPA Ceiling Price. 15-ton Limespreader 
bodies—can be converted to oil field use. 
Carl Becker, Truck Equipment Co., 511 
N. Channing, St. Louis, Mo., Franklin 
4276. 


ie 


1942 Studebaker 4-Dr. Se*"5 


Champions - C-~umanders 


Comme-eF Skyways L. B. Foster Company 


9 Park Place, N. Y. 18, N. Y. 
Phone Barclay 17-2111 


BUSINESS FOR SALE 


1941 DODGE, 4-WHEEL DRIVE COM- 
MAND CARS. From $550.00 up. Can be 
converted to pickups. Twenty of these 
units to choose from. 1941 Federal, 5 
ton, 180 inch W.B. cab and chassis, 
10.00x20 tires. Air brakes. 1940 DR 70 
International tractor with 5th wheel. Air 
brakes. 9.00x20 tires. 1939 G.M.C., 4- 
wheel cargo trucks. Draper Chevrolet 
Company, 1450 N. Michigan Avenue, 
Saginaw, Michigan. 


AUTO WRECKING YARD with Used Car & 
lot adjoining. Established 20 years. Ce- 
ment block garage building, 60’ by 40’. 
fully equipped with tools, with 888 vain 

tion in front on main street aF fenced 

state highway 224. Two achiny modern 
land behind garage and, srage. 149 feet 


- i> 
Settee tee ne business and can 


7 ‘on for selling. Write Sam 
eben rir. Ohio (Pop. 18,000). 


Pee 
GARAG® BUSINESS, MINNESOTA, with 
fire agency, doing a profitable business, 
town of 15,000, large territory, good lo- 
cation, modern building 75x140. Replies 
confidential. Box No. 905, c/o Automo- 


tive News, Detroit 26. 


These cars have been used in the cab busi- 
ness, but they are in excellent condition. 
They have been stored in clean, dry ware- 
houses for the past nine months. 


BEN MEDOW & CO. 


751 S. Michigan Phone 3-3154 
South Bend 18, Ind. 





MANUFACTURER’S REPRESENTATIVE AMBULANCE WANTED 
MANUFACTURER'S REPRESENTATIVE. 
After 3 years’ service as Army AC Cap- 
tain, am now available as manufactur- 
er’s representative for the Pacific Coast 
Territory. For 20 years prior to Army 
service, I have successfully represented 
manufacturers in the merchandising and 
distribution of their products thru most 
productive channels. E. L. Burke, 458 
So. Catalina 8t., Los Angeles 5, Calif. 


AMBULANCE OR HEARSE wanted, must 
be late model, send full details at once. 
Box 906, c/o Automotive News, Detroit 
26. 


WRECKERS 

1941 DODGE ARMY COMMAND and 
Weapon Carriers, 4-wheel drive. Frank- 
lin-Weber Motors, 6115 North Clark St., 
Chicago, Ill. SHEldrake 0431. 


WANTED—HOLMES 515E_ Traffic 
Wrecker, or what have you. 
Hendrick Company, Gulfport, Mississippi. 
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All you have to do to prove it is to ask = Chryslers and Plymouths have stood up in ¢ 
one of them. wartime . . . ask how they like Fluid Drive J 


Ask him how well the Chrysler factory has kept ... and how many have said they’re going teom 
him supplied with necessary functional parts... buy new Chrysler cars after the war . . . 3 


a 


Ask him how often a factory trained field | When the war is over there are going to be J 
man has dropped in with sound advice based Some beautiful new Chrysler cars... even J 
on experience... finer Chrysler cars to offer owners—both, 

present and future. 


a 
a 


Ask him if he’s been able to keep customer 
good will. | And every Chrysler dealer knows it! 


a 


ee 


Then ask how many of his customers have _ Frankly, those are the reasons why prospects arg 
expressed their amazement over how their bright for Chrysler-Plymouth franchise holdersqag 


CHRYSLER 


DIVISION OF CHRYSLER CORPORATION 
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